JBLISHED AT BALTIMORE 2 EVERY MONDAY 


VOLUME SEVENTY-TWO. NUMBER ONE 


Since 187 
JULY 25, 1949 


THIS WEEK 


New Developments in Fibre Containers 6 
Food Technologists Meet at Golden Gate . 7 
Grams of Interest—News and Notes of the Industry .. 8 
| Weekly Review of the Canned Foods Market . . . . 12 

Calendar of Coming Events | oy 


‘“‘Where to Buy” Machinery and 


Keeping the Canning Industry Juformed-- Since 1878 


3 

7 

F 

; 


This represents actual cash saved for a canner by 
Canco’s Home Economics Section. 

They advised against a certain container the can- 
ner intended to use and which they knew consumers 
would not like. Instead, they recommended a new 
can design which has since proved a best seller. 


Here is a consumer asking for a certain canner’s 
pack by name. She likes the label recipes on that 
particular brand. 

The canner wisely has his recipes Canco Kitchen 
tested before he puts them on his labels. He also 
always obtains our advice on his proposed new packs. 


Your pack, possibly, is being discussed in this 
school class. 

The Home Economics teacher—one of 23,000—is 
using class material prepared by our Home Eco- 
uomics Section on canned foods. 

In addition, 300,000 high school teachers, millions 
of students, and uncounted numbers of doctors, 
newspaper editors, housewives, hospital dietitians, 
grocers, and even government food agencies are kept 
informed by Canco’s educational literature. 


AMERICAN 


This is one of the 10 million children who eat school 
lunches. For her school cafeteria, we prepare recipes 
which include canned foods. 

For her visual education program, there are Amer- 
ican Can Company motion pictures. 

And our Home Economics Section has produced 
and distributed nearly 2 million recipe booklets to 
school classes to help her learn about good food. All 
this activity is aimed at one goal: furthering the use 
of food in cans! 


CAN COMPANY 


230 PARK AVENUE, NEW YORK 17, NEW YORK 
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FLASH HEATING 
) Completely Destroys All Spoilage Organisms 
FOR BREAKFAST 
EVERY MORNING 
Hulling Equipment for the threshing 

of green Peas and Lima Beans is our 

food morning, noon and night. It alone : 
j has nourished our business and made it Complete 4-Unit Type, FMC Juice | 
grow. Processor; Includes Preheater, | ~ 

Pasteurizer, Holding Section and 

Cooling Section. 


Because of our complete dependence 


FMC Single Unit Juice Processor or 


and concentration on this type of equip- Puneet 


ment, we have learned a tremendous 


amount about it. FMC Continuous Juice Processor 


Sot a A complete unit for pasteurizing fruit and vegetable juices 
er and purees. In approximately two minutes the finished 


ers use larger quantities of our econom- juice is ready for filling. 


ical hulling equipment. Fully automatic in operation. Constructed of sanitary ma- 
terials easily and quickly cleaned and sterilized. Econom- 
ical in operating and maintenance costs. Uniform flow of 
jvice at high velocity and automatically controlled tem- 

- eR A N K perature prevent burn-on or flavor-destroying scorching. 


This unit assures delivery of the product nature intended. 


Available in 4, 3, 2 and 1-unit sizes. 


aA A C M N C A Ni Y Write for detailed information today or get in touch with your 
<4 


nearest FMC Canning Machinery Representative. 
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any of these... 1 remember... 


apples heat 
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cherries } Conti 
( a 
beets dep supply 
SP sauerkraut | Here's why! Continental has thirty-six can 


manufacturing plants... thirty sales offices, a 


| laboratory staffed by top-notch scientists and 
OF one of the many other delicious fruits and technicians... fourteen field research offices... 
vegetables that are packed in cans... and an unrivaled cannery equipment department. 
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EDITORIALS 


FT—At this writing the Institute of Food Technol- 
ogists have just completed the ninth and probably 
most successful annual Convention at San Francisco. 

With a membership approximating 3,000 from the 
various branches of the food industry, the organiza- 
tion has come a long way from its humble beginning 
ten years ago at the Massachusetts Institute of Tech- 
nology. The large and interested attendance at last 
week’s meetings is ample proof of the increasing im- 
portance of the technologists in the manufacture and 
distribution of food products. As in former years, a 
large number of the papers and discussions had to do 
with canned, bottled and frozen fruits and vegetables, 
fish and meats. Yet there were an increased number 
of papers dealing with wines, baked goods, fresh foods, 
etc. Naturally, of course, there were many fine papers 
on Nutrition, proteins, vitamins and other dietetic con- 
siderations. The properties and uses of the amino 
acids and hydrolized vegetable proteins came in for 
greater attention at this year’s meeting. All in all it 
added up to a rich banquet of technical information for 
the food technologist. Canners can be thankful not 
only for these professional men but also for the organ- 
ization which coordinates and intensifies their efforts 
to the end that industry may provide the consumer 
more wholesome, nutritious, more flavorful and attrac- 
‘ive foods. 


HOW’S BUSINESS ?—That’s the general title of a 
ries of five broadcasts sponsored by the Department 
! Commerce that began Sunday July 24th on the Uni- 
rsity of Chicago’s Round Table Program. Such spe- 
‘lie subjects as “Will business get better or worse?”, 
should we do to expand business activity ?”, 
Vhat is the future for the small business man”, etc., 
ill be discussed by government, industry and Univer- 
‘y experts. All business men should make it a point 

© tune in these next five Sunday afternoons. Those 
us who lean heavily on the administration can 
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change our business plans accordingly and thus be in 
position to meet the exigencies of the times. Those of 
us who don’t, will find plenty of material for our pool 
of private and public criticism; those of us with an 
open mind might also gain to some extent by carefully 
weighing the evidence in the light of our own particu- 
lar situations. | 


AMEN—“There never has been nor ever will be a 
burdensome surplus of Fancy grade, top quality sweet 
corn packed in any one season. 

“Furthermore, the cost of packing fancy quality is 
not perceptibly higher than the cost of packing stand- 
ards. 

“In spite of the record pack of last year, prices 
on Fancy grades have been maintained throughout the 
marketing year at profiitable levels. With ’49 produc- 
tion costs estimated as somewhat higher than last year, 
acreage only 5‘« less and, with few exceptions, a good 
crop in prospect, it is imperative that every possible 
effort be made to pack top quality this year. A pack 
that can be merchandised with confidence, one that we 
can talk about and be proud of, means just one thing 
this year; viz, no red ink in your P. & L. Statement 
when the auditor submits his figures next winter.” 

So speaks Corn Canners Service Bureau Secretary 
Harvey Burr in his July 18th letter to members sum- 
marizing what looks like prospects for a good corn 
crop. Right now before starting that run of corn or 
of tomatoes, tomato products, fruits, fish or whatnot 
is the time to decide to pack quality with a high per- 
centage of fancies. Every canner, especially the packer 
of shoddy goods, knows the truth of Mr. Burr’s re- 
marks. There are some, however, that despite the past 
several years of packing at a loss, cling to the theory 
that the demand for the poor stuff will return. Many 
will hang on to that straw till they are completely sub- 
merged. Others will take the hint and act now.. 
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New Developments Fibre Containers 


In discussing these new developments, 
it might be well to break the subject 
down into specific headings such as ma- 
terials, testing methods and new con- 
tainer designs. 


During the war period most of the new 
developments in containers were for mili- 
tary purposes where effectiveness was 
more important than economy. At the 
present time, the return of competition 
has forced the container industry to 
think of economy as well as strength, 
and this, plus the improved availability 
and quality of raw materials, has result- 
ed in a very rapid increase in the an- 
nouncement of these improvements. Un- 
doubtedly, a great many other develop- 
ments are on the verge of disclosure. In- 
tensified efforts are also under way to 
improve the handling and use of fibre 
containers, and in this connection we 
might mention the series of Fibre Box 
Assn. “Memos” which show in a very 
clear way the proper methods of sealing 
and loading fibre containers. These 
“Memos” are available from any member 
of the Fibre Box Association. 


FREIGHT CLASSIFICATION 


Now that the war emergency is over, 
we notice a distinct tightening up on the 
part of the Classification Committees in 
enforcing existing regulations. Most 
reputable box makers have no desire to 
violate these rules, and now that raw 
materials of better quality are more 
available, the railroads have less reason 
for complaint. The regular reports of 
the Quality Group of Container Labora- 
tories, Inc., show a distinct improvement 
in the Mullen test and other strength 
properties of corrugated containers. For 
evample, their last report showed a new 
high average of 234 for the 200 test corru- 
gated boxes from 74 participating fac- 
tories. The fibre box industry is coop- 
erating with the railroads through joint 
committees in a two-fold effort to de- 
velop performance standards and to in- 
stitute an inspection service to see how 
shipments are arriving at destination. It 
is planned to keep these performance 
standards out of the basic Rule 41 and to 
cover them under specific committees. 
One of the most interesting new addi- 
tions to the Classification is Package 994 
which was promoted by The General 
Electric Company and which described a 
container for the shipment of electric 
refrigerators. This container is made 
almost entirely of high test corrugated 
board and has been showing excellent 
results in shipment to say nothing of 
very great economies. That part of the 
Classification dealing with shipments of 
furniture has been completely re-written 
and the same is true of a number of 
other commodities. The requirements for 
glassware packaging have also been re- 


* From a talk before the Container Forum of 
the National Association of Purchasing Agents, 
Stevens Hotel, Chicago, Illinois, June 21, 1949, 
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By J. D. MALCOLMSON 


Director Products Development, 
Robert Gair Company, Inc. 


written, but in this case it was elected to 
leave them in Rule 41, although it is 
hoped that some day Rule 41 can be re- 
vised to form a set of basic specifications 
without reference to a specific item. Ef- 
fective June 23, the Freight Classifica- 
tion required specified drop tests for 
glassware other than glass containers 
and articles in glass. 


LIGHT WEIGHT CONTAINERS 


It should not be inferred from the pre- 
ceding paragraph that shippers and box 
makers are oblivious to tare weights. Ac- 
tually these weights have an important 
bearing on freight charges, and the Jute 
industry is now carrying on concerted 
research under the auspices of the Jute 
Institute and the Institute of Paper 
Chemistry at Appleton, Wisconsin. The 
principal objectives of this research is to 
bring the weights of jute liners down 
without loss of strength. One of the 
methods which will probably be used in 
striving for this result will be a con- 
certed effort to reduce minute sand and 
dirt spots which come from the raw ma- 
terial paper stock. These spots have a 
tendency to lower the Mullen test out of 
all relation to their actual weakening of 
the board so that compensation must be 
made by increased weight and higher 
average test. Additional help in this 
direction is coming from improved sort- 
ing of waste paper and it is interesting 
in this connection to note that the Waste 
Paper Institute has recently adopted a 
new set of grading standards. These 
were published in the April, 1949 issue 
of Fibre Containers. 


MATERIALS 


The high wet strength V-box which 
was produced in the closing days of the 
last war at the rate of over 30 million 
boxes per month does not require addi- 
tional mention at this time other than 
to say that a modified box known as the 
VUS container has been developed for 
commercial and export uses. “V” stands 
for weatherproof board, “U” for under- 
writers and “S” for solid fibre. This box 
is now being accepted by Marine Insur- 
ance Companies without the usual pen- 
alty which is assessed on domestic fibre- 
board containers used for export. We 
have had some pretty sad experiences 
due to the misapprehension that a good 
domestic box will carry equally well to 
the ends of the earth. 

Another development is the so-called 
sulphur treated corrugated medium 
which contributes remarkable rigidity to 
a corrugated box both at normal and at 
high humidities. This development has 
overcome the seemingly insuperable ob- 
stacles of lack of bending quality and in: 


ability to take glue. Apparently when the 
treated corrugating medium is incorpor- 
ated into double faced board, the sheet will 
bend adequately and the heat of the cor- 
rugating rolls seems to drive the sulphur 
sufficiently into the board so that the 
surface of the corrugation tip accepts 
adhesive at normal production speeds. 
Corrugations have also been given in- 
creased rigidity by various other chem- 
ical and plastic additives as well as by 
greater care in stock preparation and 
fibre formation. Occasionally two sheets 
are laminated together before corrugat- 
ing, contributing extra strength and 
rigidity. One of these is being advertised 
as the Duo-Arch. 

Recently, Gair has announced a new 
single ply solid fibre board under the 
name TUF-BORD. This cylinder formed 
sheet has an excessively high Mullen test 
in terms of pounds per point of caliper 
and is particularly suited to small con- 
tainers carrying material of high density 
such as hardware. This box would use a 
125 test freight certificate. 

New developments in gummed joining 
tape for corrugated containers include 
the incorporation of glass fibres into a 
duplex structure, somewhat similar to 
the familiar Sisal tape. The Scotch Tape 
people have developed a pressure sensi- 
tive paper tape which is so strong that 
it cannot be torn in two by hand, and it 
is suggested that this can be used in 
place of metal strapping. It remains to 
be demonstrated, however, whether or 
not this tape will “creep” under pro- 
longed tension. 


FABRICATION 


The Quality Group of Container Lab- 
oratories, Inc., as well as other testing 
laboratories have demonstrated that im- 
proved raw materials do not necessarily 
make a better corrugated box. It is well 
known that the best materials can be 
ruined by improper fabrication, but re- 
cent laboratory research has enabled this 
damage to be expressed in actual per- 
centages. Perhaps the most vulnerable 
part of the corrugated box are the cor- 
rugations themselves, and any careless- 
ness in fabrication which damages or de- 
forms these corrugations, inevitably 
leads to lowered compression resistance. 
Corrugations can be crushed in almost 
any stage of fabrication, including com- 
bining, slotting, creasing, printing and 
joining. The box maker is constantly 
in the dilemma of trying to produce the 
best possible printing job without at the 
same time crushing the corrugations. As 
a result, important developments have 
recently taken place in providing rubber 
plates of optimum durometer character- 
istics, inks that will give full coverage 
with a “kiss impression” and feed rolls 
and other printing press parts that will 
function accurately at high speed with- 
out distortion of the corrugations. In 


(Continued on page 17) 
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Food Technologists Meet Golden Gate 


The 9th annual convention and exhibi- 
tion of the Institute of Food Technolog- 
ists was held at the Civic Auditorium, 
San Francisco, California, July 9-14, 
with, an attendance of about 2,000, in- 
cluding many of America’s top experts 
on foods and food processes, engineers 
and scientists from universities, Govern- 
ment laboratories and industry. General 
sessions throughout the meeting were 
supplemented by concurrent sessions and 
coneurrent discussion groups, so that at 
times four halls were in use. 


The opening day was given over to a 
council meeting in the Palace Hotel, and 
the following day, Sunday, to a break- 
fast for Session Officers, a meeting of 
the Committee on Chemicals in Foods, a 
luncheon for the Editorial Committee, a 
Pectin Standardization Seminar, and a 
Wine Program. All of these were held 
at hotels. 

The general sessions and the presen- 
tation of papers were at the Exposition 
Auditorium, with displays of equipment, 
materials and services filling the main 
arena, and the meetings in adjoining 
halls. More than 120 papers were pre- 
sented, some of a highly technical na- 
ture, but each pertaining to some special 
phase of the preparation of food. 


Dr. Mogens Jul, chief technologist, 
Fisheries Division, Food and Agriculture 
Organization of the United Nations, got 
the general sessions off to a start with a 
talk on “The Food Technologist and 
World Food Crisis”. He said that each 
day the world has 55,000 more persons 
to feed than the day before and that this 
is the world’s most urgent problem. 


PRICE STABILIZATION 


Dr. Harry Wellman, director of the 
Giannini Foundation, University of Cali- 
fornia, declared that price stabilization 
of farm crops will not work in the long 
run. He held that while some govern- 
mental price supporting is proper to pre- 
vent severe losses, complete stabilization 
is not practical or economically sound. 
He took a dim view of subsidy plans 


which guarantee ceilings up to 90 per - 


cent of parity. He contended that un- 
der such plans, farmers naturally tend 
to produce large crops regardless of the 
demand or ability of consumers to con- 
sume. 


SPECIFIC TECHNOLOGICAL 
DEVELOPMENTS 


With the background talks concluded 
the Institute got down to the serious 
business of listening to the reports of 
experts on specific developments in food 
technology. One session was given over 
to the “Chemical Treatment of Raw Ma- 
terials”, with emphasis on results from 
the use of sprays used in insect control 
Provrams. Another session was devoted 
entirely to investigations on fruits, an- 
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Special Correspondent of 
“The Canning Trade” 


other to fish, meat and poultry products, 
and still another to freezing and can- 
ning. Canners were especially inter- 
ested in a session given over to opera- 
tion and production, with a talk on “Con- 
trolling Seasonal Pack Costs”, by Doug- 
las Watson, management consultant of 
San Francisco. 


FLAVOR PROFILES—Of special in- 
terest to many food processors were the 
talks on food flavors and the several dis- 
plays of chemicals for accentuating fla- 
vors. It was brought out that in an ex- 
perimental laboratory at Woodland, Cali- 
fornia, scientists tried various kinds of 
fresh vegetables, canned vegetables, can- 
ned sea foods and fresh-cooked meats. 
They decided that part of the superior 
flavor of freshly harvested vegetables 
may easily be due to their higher gluta- 
mic acid content. Among fresh vegetables 
the chemical was found primarily in 
those that grow and ripen rapidly. 

In the session given over to Objective 
and Subjective Evaluations, dealing 
largely in flavors in food, S. E. Cairn- 
cross and L. B. Sjostronm presented a 
paper on “Flavor Profiles—A New Ap- 
proach to Flavor Problems”. In this 
system, a group of food tasters test a 
product and then decide what flavors 
predominate—salty, sweet, bitter, eggy, 
fruity, malt, metallic, and the like. They 
then draw a diagram that looks like a 
rising sun. The length of the rays is 
determined by the intensity of any par- 
ticular flavor. The size of the semi-circle 
and the length of the rays identify a 
flavor just as a police description identi- 
fies a man, they say. 


In all, seven papers were presented on 
matters having to do with the determina- 
tion of flavor and on improvements in 
testing. 


TOMATO PEELING—Numerous new 
ideas in canning technique were brought 
out in the displays on the floor and in 
convention talks. Experimental trials 
of peeling tomatoes with super-heated 
steam at a temperature of 600 to 750 
degrees were reported by John L. Boyen, 
of the Atlas-Pacific Engineering Co., 
Inc., Emeryville, California. He said 
that present methods of steam peeling 
are limited to temperatures available in 
standard cannery boilers. To achieve 
results, prolonged exposure is necessary, 
causing considerable pre-cooking and 
fibre breakdown. With the use of super- 
heated steam, he claimed, shorter ex- 
posure is required, with less heat pene- 
tration, resulting in a fancy peeled prod. 
uct. 


Four special trips were made avail- 
able to convention delegates, these to 
points in San Francisco, or within an 
easy drive. These included a trip to the 
Western Regional Research Laboratory 
and the University of California Cam- 
pus, with an inspection of the cyclotron. 
A visit to the plants of the Gerber Prod- 
ucts Company and Stokely Foods, Inc., 
Oakland. A tour of the San Francisco 
Navy Shipyards, inspecting various 
vessels, including some that participated 
in the Bikini A-bomb test. An inspec- 
tion of the huge plant of the C. & H. 
Sugar Refinery at Crockett. 

Also on the schedule of trips was one 
through the vineyards of the Napa Val- 
ley, with stops at two of the largest 
wineries. Other trips for interested groups 
were to the Santa Clara Valley, an im- 
portant fruit growing and canning dis- 
trict, with an inspection of the plant of 
the International Mineral and Chemical 
Co. at San Jose, and a tour of the cam- 
pus of Stanford University at Palo Alto. 
There was also a trip to the plant of the 
Basic Vegetable Products Company at 
Vacaville, California, with the company 
providing transportation. 


OFFICERS 

At the closing session of the conven- 
tion Dr. Carl Fellers, of the University 
of Massachusetts was installed a presi- 
dent of the Institute of Food Technolo- 
gists. A new office was established, that 
of executive secretary, and installed was 
Colonel Charles S. Lawrence, chairman 
of the U. S. Army Quartermaster Board, 
Fort Lee, Va. Chicago was named as 
the site for the 1950 meeting. 


ILLINOIS FOOD TECHNOLOGIST 
TO ADDRESS UNITED NATIONS 
MEETING 

Dr. L. B. Howard, head of the new de- 
partment of food technology at Illinois 
College of Agriculture, is one of several 
hundred top scientists from all over the 
world who were invited to present re- 
ports to a United Nations meeting on the 
“Preservation of Perishable Foods.” The 
invitation to give the talk was signed 
personally by Trygve Lie, secretary-gen- 
eral of the United Nations. Dr. Howard 
will speak on August 19 at the United 
Nations Scientific Conference on Con- 
servation and Utilization of Resources. 
The meeting lasts from August 17 to 
September 6 at Lake Success, New York. 

Dr. Howard, born and raised in Bloom- 
ington, came to the College of Agricul- 
ture in September 1948 as head of the 
newly-organized department of food tech- 
nology. Previously, he had directed all 
work in finding new industrial uses for 
farm products at four federal labora- 
tories, and had worked on food preserva- 
tion problems in the federal agriculture 
department for about 15 years, 
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TRI-STATE SUMMER MEETING 


Canners and supplymen of Delaware, 
Maryland and New Jersey turned out in 
goodly numbers to enjoy the annual sum- 
mer outing of the Tri-State Packers As- 
sociation on Wednesday, July 13. While 
the morning rain put a damper on the 
golf tournament, it was heralded by 
those present since all were vitally in- 
terested in canning crops. Immediately 
after lunch the sky cleared and a nine 
hole match was played. J. S. Bradley of 
J. Spence Phelps of Hurlock, Maryland 
was high scorer in the “Point Match” 
with 38 points for first place; National 
Can’s George Thumser was second with 
29 points while Leland W. Schuck of 
Thomas Roberts Company, Easton, and 
Tylor Wrightson, Charles T. Wrightson 
& Son, Easton, tied for third with 27 
points. In the morning, the Board of 
Directors and the Merchandising Com- 
mittee held a joint meeting to further 
plans for promoting canned and frozen 
fruits produced in the Tri-State area. 


SWEET CORN FESTIVAL 


The National Sweet Corn Festival, an 
annual event sponsored by the Hoopes- 
ton, Illinois Junior Chamber of Com- 
merce at the close of the sweet corn pack- 
ing season will be held September 22 to 
24. The city of Hoopeston will again 
stage a huge program of entertainment 
for the festival and an exhibit of canned 
foods, canning and farming equipment 
and other items of interest to growers, 
buyers and consumers will be staged on 
the festival grounds. 


CANADIAN CANNERS ELECT 


At the meeting of the Board of Direc- 
tors of Canadian Canners, Ltd., the fol- 
lowing officers were elected: E. A. 
Pearce, president; W. L. Innes, vice- 
president; D. R. McCahill, vice-president 
and general manager; W. I. Drynan, as- 
sistant general manager; P. Croucher, 
secretary-treasurer; A. Leitch, assistant 
secretary-treasurer, and R. W. Reynolds, 
comptroller. 


HUNGERFORD ADDS POTATOES 


Hungerford (Pennsylvania) Packing 
Company is adding midget size whole 
white potatoes, count exceeding 36 for 
No. 2 can, to its “York County Dutch” 
and “Pennsy” lines of canned foods. 
Prior to the war, York County Dutch po- 
tatoes were a close second favorite to the 
popular York County Dutch Stewed 
Onions packed by Hungerford. While 
distribution of stewed onions is nation- 
wide, sales of potatoes will be confined 
to eastern markets for the present. 


NEWS AND PERSONALS 


AHF INCREASES DISCOUNTS 


American Home Foods has increased 
its cash discount to 2 percent from the 
present 1 percent affecting its lines of 
Chef Boy-Ar-Dee spaghetti products, 
Clapps Baby Foods in glass, Duff’s Bak- 
ing Mixes, Burnette Extracts and G. 
Washington Coffee. Clapps Baby Foods, 
when packed in tin, will remain at 1 per- 
cent cash discount. The increased dis- 
count will be absorbed by the company 
were possible, but in some cases an up- 
ward price adjustment will be necessary 
to offset the effects of the increased dis- 
count. 


WELCH PLANT LEASED 


The Welch Grape Juice Company, 
which purchased the plant of the Oak- 
land Canning Company at San Leandro, 


California a year ago last May, has 


leased the property to the San Leandro 
Packing Co., controlled by Schuckl & Co., 
Inc., Sunnyvale, California, with an op- 
tion to buy. The plant will continue to 
pack the full Welch line of juices and 
preserves and will handle peaches, fruit 
cocktail and tomatoes for private label 
distributors. A. J. Schmidt, San Lean- 
dro representative for the Welch con- 
cern, said it had been decided that be- 
cause the firm has eight plants in the 
East and Midwest, with the management 
there, it would be best to have others 
rack the line in California for it. 


PINEAPPLE GROWERS ELECT 
OFFICERS 


The annual meeting of the Pineapple 
Growers Association of Hawaii was held 
at San Francisco, California, July 15, 
when officers were chosen for the fiscal 
year 1949-50. These are: President, El- 
von Musick, Los Angeles; first vice-presi- 
dent, R. G. Bell, Honolulu; second vice- 
president, R. G. Ward, San Francisco; 
third vice-president, E. B. Woodworth, 
San Francisco; fourth vice-president, Dr. 
E. C. Auchter, Honoltlu; secretary, C. L. 
Queen, San Francisco; assistant secre- 
taries, Edna G. Tobias, Honolulu, and 
Claire B. Dalve, San Francisco; trea- 
surer, G. E. McDearmid, San Francisco; 
assistant treasurers, Claire B. Dalve, 
San Francisco; J. F. Morgan, R. S. Wa- 
terhouse and H. K. Smoot, of Honolulu. 
The advertising committee is headed by 
G. E. MeDearmid, of Libby, McNeill & 
Libby. 


The members of the Association are 
Baldwin Packers, Ltd., California Pack- 
ing Corporation, Hawaiian Canneries 
Co., Ltd., Hawaiian Fruit Packers, Ltd., 
Hawaiian Pineapple Co., Ltd., Kauai 
Pineapple Co., Ltd., Libby, McNeill & 
Libby, and Maui Pineapple Co., Ltd. 
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DR. FELLERS HEADS IFT 


Dr. Car] F. Fellers of the University 
of Massachusetts and secretary-treasur- 
er since its organization, was elected 
President of the Institute of Food Tech- 
nologist in annual meeting at San Fran- 
cisco last week. The 1950 annual con- 
vention of the Institute will be held in 
Chicago. Those to receive awards for 
outstanding contributions in food tech- 
nology were Clarence Birdseye who was 
awarded the Stephen M. Babcock Certifi- 
cate and a thousand dollars for his ac- 
complishments in the frozen foods indus- 
try; Florida Citrus Canners Coopera- 
tive of Lake Wales was presented with 
the “Food Industries” Plaque for out- 
standing achievements in the processing 
of concentrated citrus juices and Roy C. 
Newton, Vice President in Charge of 
Swift and Company research was award- 
ed the Nicholas Appert Medal for his 
work on fats, oils, animal proteins and 
meat processing. 


TEXAS DATES 


President John E. Frost has announced 
the annual convention of the Texas Can- 
ners Association will be held at the Plaza 
Hotel, San Antonio, September 29 to 
October 1. Reservations should be made 
direct with the hotel as far in advance 
as possible. 


GRAPE ASSOCIATION TO BUY 
WELCH 


Meeting in Westfield, New York, July 
6, Directors of the National Grape Coop- 
erative Association, Inc.. completed plans 
for the purchase of Welch Grape Juice 
Company by September 1. 


EXO NAMED DIAMOND SALT 
AD MANAGER 


Gerhard Exo, who has an extensive 
background in the advertising field has 
been appointed advertising and sales 
promotion manager of Diamond Crystal- 
Colonial Salt division of General Foods 
Corporation. 


TIN PLATE FREED 


2,700 tons of tin plate aboard the 
freighter Hawaiian Citizen, tied up in 
the waterfront strike on the pineapple in- 
dustry of Hawaii, was ordered freed by 
Judge J. Frank McLaughlin, under the 
U. S. marshall’s protection, who acted 
upon the petition of the American Can 
Company. The tin is about one tenth the 
quantity needed to finish canning the 
pineapple crop. Canning firms had re- 
ported that half the crop, worth more 
than 25 million dollars, would rot if tin 
plate for cans was not unloaded. 
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MUSHROOM STANDARDS 
HEARING 


The Federal Security Administrator 
has called a meeting to be held in Room 
5742, Federal Security Building, Inde- 
pendence Avenue and 4th Street, South- 
west, Washington, D. C., beginning at 10 
o’clock on the morning of October 18 to 
consider proposals to amend the defini- 
tion and standard of identity for canned 
mushrooms which would permit the use 
of ascorbic acid in limited amounts as an 
optional ingredient and to provide for a 
label statement of such optional ingredi- 
ent. 


SYRUPS & SUGARS FINANCING 


Refined Syrups & Sugars, Inc., has 
placed an issue of $2,000,000 in fifteen- 
year Sinking Fund Notes with the 
Metropolitan Life Insurance Company 
through Baker, Weeks & Harden. Pro- 
ceeds of this borrowing will be used prin- 
cipally in connection with the company’s 
substantial plant improvement program, 
in part by replacing current funds re- 
cently devoted to this purpose and, also, 
by providing funds to complete the im- 
provements scheduled for 1949 and 1950, 
without encroaching upon the company’s 
working capital position. 


KNOUSE APPOINTS BROKERS 


The Knouse Foods Cooperative, Inc., 
of Peach Glen, Pennsylvania, has an- 
nounced the appointment of the follow- 
ing food brokers to handle their LUCKY 
LEAF brand of canned foods in their re- 
spective territories: Fuller-Gay, Atlanta, 
Ga.; Snyder Brokerage Co., Jacksonville, 
Fla.; Marx & Cornell, Mobile, Ala.; 
Schulwolf Brokerage Co., Montgomery, 
Ala.; Carver & Griffith, Memphis, Tenn.; 
National Products Co., Jackson, Miss.; 
Deuben Brokerage Co., Des Moines, Iowa; 
Sam Reisfeld & Son, New Orleans, La.; 
Jim T. Marrin & Co., Houston, Texas; 
John Mangum Co., San Antonio, Texas; 
M. L. Murdock, Albuquerque, New Mex- 
ico; Walter Nahm Co., El Paso, Texas. 

Principal items in the LUCKY LEAF 
line are Sliced Apples, R.S.P. Cherries, 
Apple Sauce, Apple Butter, Tomato 
Juice, Apple Juice, Jellies and Vinegars. 


REPORTS RECORD SALES 


ood Fair Stores, Inc., reports for the 
eventeen weeks ended April 30, 1949, 
record sales of $50,307,566. 

‘Our dollar sales”, said George Fried- 
land, president, in a message to stock- 
“are continuing to well 
ahead of those of a year ago and the 
»oysical volume of business is showing 

“reater gains.” 

! Fair currently has a number of 
pers under construction, scheduled 
‘or completion and operation before the 
close of the year. 
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FROZEN FRUIT AND VEGETABLE 
STOCKS 


Some 256 million pounds of frozen 
fruits and 220 million pounds of frozen 
vegetables were in storage July 1. The 
net into-storage movement of frozen 
fruits and vegetables was the same as in 
June 1948, but 15 million pounds above 
the average June movement. Raspber- 
ries, strawberries, Young and Loganber- 
ries, and blackberries were the fruit 
items moving into store during the 
month. Stocks of strawberries—80 mil- 
lion pounds—were off a fifth from last 
July’s holdings. Asparagus, green peas, 
and spinach were the vegetable items 
moving into storage. Holdings of peas— 
86 million pounds—were 36 million 
pounds above average July 1 stocks and 
8 million pounds above stocks of a year 
ago. Stocks of spinach—25 million 
pounds—were nearly twice those of July 
1, 1948. Dried fruits—47 million pounds 
—were less than half average stocks. 
About 28 million pounds more tree nuts 
were reported in storage than in 1948. 
Stocks of potatoes were less than a year 
ago. Stocks of onions were more than 


twice as great as stocks of a year ago. 
The weights of all commodities of both 
cooler and freezer commodities stored 
on July 1, 1949 were the lowest on rec- 
ord for July. 


Deeley A. Hunt (left), president of the 
Florida Citrus Canners Cooperative is 
congratulated by G. O. Bailey, gexeral 
manager of the Birds Eye-Snider Divi- 
son of General Foods for winning one of 
the top awards offered for food recearch. 
The “co-op” located in Lake Wales, Flor- 
ida, packers of Birds Eye quick-frozen 
orange juice concentrate, received the 
1949 Food Industries award “for out- 
standing achievement in food technol- 
ogy.” The bronze plaque was presented 
to Mr. Hunt by Dr. W. V. Cruess, of the 
University of California. The occasion 
was the annual meeting of the Institute 
of Food Technologists. It is estimated 
that 30 per cent of Florida’s 1949-1950 
orange crop will go into frozen juice. 


MERCHANDISING FEATURES 
KRAUT MEETING 


Kraut selling and merchandising ideas 
were highlighted in speeches presented 
at the annual meeting of the National 
Kraut Packers Association held July 13 
in Sandusky, Ohio. Packers represent- 
ing most of the U. S. turned the meeting 
over to a discussion of promotional ideas 
which will effectively back up retail sell- 
ing of kraut. 

Alden Smith, publicity chairman, told 
the group that the annual promotion of 
Kraut Day at Forreston, Ill., which at- 
tracts national attention, provides a “na- 
tural” sales opportunity and urged mem- 
bers to encourage tie-in retail sales dur- 
ing the time of the Kraut Day festival] 
to start fall kraut sales off with a bang. 
The Kraut Festival will be staged Sept. 
15 this year. 


KRAUT WEEK 

Plans were also made for the forth- 
coming National Kraut and Frankfurter 
Week promotion announced for Feb. 
2-11, 1950. In commenting on the success 
of the kraut and frankfurter promotion, 
one packer told the audience of a retailer 
in Cleveland who moved five barrels of 
kraut and 2100 pounds of frankfurters 
during the sales campaign last Feb. 

Many packers reported a brisk up- 
swing in kraut popularity which they be- 
lieved is due to three factors: (1) grow- 
ing housewife recognition of the great 
variety of uses for kraut other than in 
combination with frankfurters which at 
present takes nearly a fifth of total con- 
sumption, (2) increased use of kraut as 
rart of slimming diets for women, and, 
(3) tremendously increased summer time 
demand for kraut for use in cold kraut 
soups, salads and side dishes. 


HENKEL HEADS GROUP 

Art Henkel, Fremont, Ohio, was re- 
elected president of the NKPA and the 
entire slate of officers was placed in of- 
fice for another term. Martin Meeter, 
Lansing, IIl., will continue as vice-presi- 
dent and Roy Irons, Clyde, Ohio, as sec- 
retary. 

Sour notes were voiced by New York 
area packers who report their cabbage 
crop almost non-existent as a result of 
the 47-day drought. New York is nor- 
mally one of the largest kraut-producing 
states. This year for the first time in 
the memory of packers there is even a 
shortage of cabbage plants. Packers 
from Wis., Ohio, and Mich., reported 
fair to good cabbage crops. 

The meeting started July 12 with a 
golf outing at the Plum Brook Country 
Club near Sandusky and _ continued 
through July 13 with business meetings 
and election of officers. 


APRIL FOOD DELIVERIES 


Deliveries of food and agricultural 
commodities purchased by the U. S. De- 
partment of Agriculture totaled 3,859 
million pounds in April 1949 on the basis 
of shipment and delivery reports re- 
ceived during the month. Deliveries in 
March 1949 totaled 4,514 million pounds. 
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CROP REPORTS 


BEANS 


SPRINGDALE, ARK., July 19— Snap 
Beans: Packing over; quality good. All 
sold and practically shipped out. 


BANGOR, ME., July 16—Snap Beans: 
About 10 per cent larger crop expected 
than last year. 


EAST JORDAN, MICH., July 12— Snap 
Beans: Weather favorable. Wax will 
start about July 25; green, about August 
1. Pack will probably be a little less 
than last year but should be of better 
quality provided we do not have the ter- 
rific heat and drouth of last year. No 
prices named yet. 


NORWICH, N. Y., July 19—Snap Beans: 
We buy our raw product on the open 
market and do not grow or contract any 
of our own. Stringless bean crop looks 
good at present in this section. 


VICTOR, N. Y., July 15—Snap Beans: 
Badly hurt by drouth. Fields run from 
good to bad, so that yields will be gen- 
erally below normal. 


EUGENE, ORE., July 14— Blue Lake 
Beans: Acreage up 10 per cent. Yields 
seem to be normal. Starting to pick. 


CODORUS, PA., July 18—Wax and Green 
Beans: Yields about 50 per cent of nor- 
mal crop. 


LANCASTER, PA., July 16—Snap Beans: 
Dry weather in June cut yield of early 
plantings to 75 per cent of normal. Late 
plantings look good, prospects indicated 
above average yield. 


Lima Beans: Dry weather made early 
plantings very spotty. Late beans have 
excellent stand, however, some black 
aphids, showing up on blossom stems. 
Too much rain is making cultivation 
difficult. 


PUYALLUP, WASH., July 12—Blue Lake 
Beans: Nearly normal. Showing some 
drying out in non-irrigated fields. Ex- 
pect 5 to 6 tons per acre. 


CORN 


GUTTENBERG, IOWA, July 16—Corn; We 
are not canning corn this year. 


BANGOR, ME., July 16—Golden Corn: 
Much smaller acreage this year. 


VICTOR, N. Y., July 15—Corn: Hurt by 
drouth with fields running from good to 
bad. Generally below normal yields ex- 
pected. 


EUGENE, ORE., July 14—Corn: Acreage 
down 10 per cent; prospects normal. Ex- 
tremely hot and dry, but crops all under 
irrigation and doing nicely. 


AGRICULTURE 


TOMATOES 


SPRINGDALE, ARK., July 19—Tomatoes: 
Should start packing in two weeks. Con- 
ditions have been very good. Green mar- 
ket taking a large volume and will cur- 
tail pack considerably. 


CANNON, DEL., July 18 — Tomatoes: 
Few fields spotty, however, general con- 
dition is very good. Local acreage is 
10 percent over last year. Crop will be 
late in this section. 


DECATUR, IND., July 16—Tomatoes: We 
have approximately 50 per cent of the 
acreage which we had last year. Most 
of our seed was unsatisfactory and had 
to be torn up and plants set. Tomato 
fields at the present time look fair but 
are spotty as we have had too much rain. 
There has been a lot of blossom dropping 
caused by excessive heat and heavy 
rains. While some tomatoes will be ready 
to can early there will be no heavy pick- 
ing until late due to this blossom drop. 
According to the reports we get from 
other canners the whole tomato crop in 
the State of Indiana is spotty, running 
from good to poor in various localities. 
It is our belief that the State acreage 
will not be over 65 per cent of last year’s. 


GUTTENBERG, IOWA, July 16 — Toma- 
toes: We are not operating this year. 


GALENA, MO., July 15 — Tomatoes: 
Prospects excellent. Plants and fruit in 
very good condition. Average acreage but 
expect yield of 50 per cent above average. 


CODORUS, PA., July 18—Tomatoes: Look 
like a normal crop at this time. We are 
having plenty of rain which may change 
the picture. 


LAUREL, PA., July 18—Tomatoes: My 
acreage of tomatoes is doing fine at this 
writing, although we do notice some 
early blight and leaf wilt. Our spray 
program has been kept according to 
schedule but this blighted condition has 
been showing in the last 72 hours. It is 
too early to tell whether it is going to be 
a serious problem or not. The crop in 
this locality is at least 10 days ahead of 
previous years and is fruited heavy. We 
will have some ripe tomatoes for canning 
on or about August Ist. If the blighted 
condition above mentioned does not prove 
serious, I look for a ten ton crop this 
year. There is no appearance of late 
blight at this time. 


FRUITS 


BANGOR, ME., July 16— Blueberries: 
Expect about same size crop as in 1948. 
Very strong demand for fresh and frozen 
at the same or highér prices as in 1948. 
Almost exactly the reverse holds true for 
canned berries. 
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HOHEN SOLMS, LA., July 14— Sugar 
Cane: 100 per cent crop in this section. 
Pears: Crop a failure. 


EAST JORDAN, MICH., July 12— RSP 
Cherries: Estimate about 60 to 65 per 
cent of last year. Our district was hit 
harder by frost than further south. 
Packing will start about July 18. Qual- 
ity should be excellent and of good size 
barring stormy weather. Will have to 
pro-rate; demand heavy. Price for water 
pack $2.50 and $12.50 Grade C $2.65 and 
$13.20 for U. S. Grade A Fancy. 


EAU CLAIRE, MICH., July 16— Sour 
Cherries: Crop light to fair. Quality 
very good. Picking nearly over. More 
hot pack than frozen. 


Strawberries: Crop light, pack small. 
Most went to the fresh market. We did 
some cold packing. 

Black Raspberries: Crop light. Pick- 
ing finished. Some cold pack. Mostly 
hot pack. 

Red Raspberries: Most went to fresh 
market; some cold pack. 


PUYALLUP, WASH., July 12—Red Sour 
Cherries: Very short crop; only about 30 
per cent. 

Red Raspberries: Short crop; approxi- 
mately 50 per cent of normal. 1949 esti- 
mate two tons per acre. 

Blackberries: Damaged by winter 
freeze. Do not expect over 50 per cent 
of a crop. Estimate three tons per acre. 


OTHER ITEMS 


MIDVILLE, GA., July 16— Field Peas: 
Not over 50 per ent of a crop. Too much 
rain just at bearing time then extremely 
hot weather for two or three weeks 
caused shortage of crop. 


EAST JORDAN, MICH., July 12—Beets 
and Carrots: Doing well. Do not begin 
pack until about October 1. Expect about 
same pack as last year. 


WINONA, MINN., July 15—Cucumbers 
for Pickles: Crop prospects excellent. 
Vines healthy and have started bearing. 
Crop two weeks early this year. Will 
have good crop if warm weather keeps 
up with plenty of moisture. 


Cabbage for Kraut: Plants now trans- 
planted in fields. Good stand. It is far 
too early up in this country to predict 
what crop will be later on. So far every- 
thing points to a good crop of kraut 
cabbage. 


EUGENE, ORE., July 14—Beets and Car- 
rots: Acreage and growing condition 
normal. All crops are under irrigation 
and doing nicely. 
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DISTRIBUTORS NEWS 
GROCERS TO STAGE EXHIBIT 


With reservation inquiries indicating 
that wholesale grocers, chains, and super 
market executives representing many bil- 
lions of dollars in annual food sales will 
be in attendance at the 1950 food trade 
conventions at Atlantic City in January, 
National-American Wholesale Grocers’ 
Association will again stage its Grocery 
Distributors’ Exhibit, M. L. Toulme, 
executive Vice-President, has announced. 

“This exposition, inaugurated last year 
in response to suggestions from many 
supplier organizations, is now estab- 
lished as an integral part of National- 
American’s annual conventions”, he said. 
“As was the case last January, the 1950 
exhibit will be housed at The Ambassa- 
dor, headquarters hotel for the grocery 
distributors attending the all-industry 
get-together. The compact display space 
available is so arranged, as regards the 
location of the convention business and 
social events, as to insure a full and con- 
tinuous traffic of the convention dele- 
gates, who will include many of the na- 
tion’s outstanding distributors.” 

Last year’s exhibit, Mr. Toulme added, 
demonstrated that the all-industry con- 
clave in January offers manufacturers 
and suppliers an ideal opportunity to 
display their products, explain their ser- 
vices, and to visit with buyers in con- 
venient and comfortable booths. 

The timing of the wholesalers’ conven- 
tion-exposition, which will be held Jan- 
uary 28-31, coincidentally with the an- 
nual convention of the National Canners’ 
Association and other food groups in At- 
lantic City, affords participating suppli- 
ers an opportunity to contact top man- 
agement executives in the distributing 
field personally at a time when inven- 
tory and merchandising programs are 
being whipped into final form for the 
year, he concluded. 


CLOVER FARM CONVENTION 


The national convention of Clover 
farm Stores will be held at the Hotel 
Carter, Cleveland, Ohio, October 11 and 
12 national headquarters has announced. 
Some 1,200 Clover Farm retailers, whole- 
salers and manufacturers are expected 
to attend, 


BUYS WHOLESALE INVENTORIES 


Guyer and Calkins Company of Free- 
port, Illinois, sponsors of the Illinois- 
WV isconsin division of Clover Farm Stores 
has purehased the inventories of Dom- 
in.k Wholesale Grocery Company of Ra- 
vine, Wisconsin and will, in the future, 
service Clover Farm Stores in the Lake- 
shove Division. 


OPENS NEW BRANCH 


lcarce-Young-Angel Co., Inc., whole- 
suie grocers, has opened a new branch, 
specializing in quick-frozen foods distri- 
“utlon, at Charlotte, N. C. 
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PLANS GOLF OUTING 


New York Grocery Manufacturers’ 
Representatives’ Association, whose mem- 
bership includes many canning company 
sales representatives, will hold its third 
annual golf outing at the Spring Brook 
Country Club at Morristown, N. J., on 
August 4. 


IN MEMORIAM 


DULANY OFFICIAL DIES 


R. R. Cunningham, Vice President in 
charge of sales of John H. Dulany & 
Son, Ine., Fruitland, Maryland canners 
and freezers, died at his home in Cam- 
bridge, Maryland on July 20 following a 
prolonged illness. Mr. Cunningham, who 
was 60 years old, joined the Dulany firm 
about nine years ago and although he 
made his home in Cambridge, he com- 
muted daily between Fruitland. He is 
survived by his wife, two sons, Ernest of 
Hyattsville, Maryland and Harold of 
Dallas, Texas and daughter, Mrs. Jane 
Stafford of Easton, Maryland. 


DONALD S. MORGAN DIES 


Donald S. Morgan, 70 year old presi- 
dent of the John C. Morgan Company 
Traverse City, Michigan, died on July 8 
following an illness of two weeks. Mr. 
Morgan, who was a leader in the can- 
ning industry in the state of Michigan 
and one of the founders of the National 
Cherry Festival in 1927, died on the final 
day of this year’s festival. He had al- 
ways been active in industry affairs and 
had served as secretary, vice president 
and president of the Michigan Canners 
Association. He also took an active in- 
terest in civic affairs. At the time of his 
death, he ‘vas president of his company 
succeeding his father who died five years 
ago. 


CALVIN S. WHITE 


Calvin S. White, director of public re- 
lations for the Hawaiian Pineapple Com- 
pany, Ltd., passed away in Honolulu, 
T. H., July 11 at the age of 38 years. 
He was in charge of public relations 
work for the San Francisco office of the 
National Association of Manufacturers 
before going to Honolulu. He is survived 
by his widow and two sons. 


rubbing on pulley stands. 


the one belt for every process. 


BOX 124 


You can save money with La Porte Flexible Steel Belting. 
any length and practically any width. Write at once for literature and prices. 


LA PORTE MAT & MFG. CO. 


LA PORTE 


FLEXIBLE STEEL 
CONVEYOR BELTING 


Today more and more food plants are installing this long-wearing Conveyor 
Belting to offset rising production, maintenance and replacement costs. 

@® It resists impacts, wear, heat, cold and rust. 

® It grips the friction drum, eliminating creeping, weaving, jumping and 


®@ Permits circulation of air, water or heat around products in process and 
sterilizing with steam or scalding water. 


for the safe handling of glass, tin or paper containers, empty or filled. @ It is 
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WEEKLY REVIEW 


The Shape Of The 1949 Pack Picture— 
Healthy Price Trend For Greater Consump- 
tion—Salmon Hits Another Snag. 


PACK PICTURE — Day by day the 
shape of the 1949 pack picture be- 
comes more apparent. The aspara- 
gus pack, though larger than last 
year, is moving out in orderly fash- 
ion. Limited supplies of spinach from 
a disappointing pack are strongly held 
and moving at about the same prices 
as last year. When the cherry pack is 
added up, it will fall far short of de- 
mand. The pea pack can hardly exceed 
last year’s short pack of 24,000,000 cases. 
With an acreage of tomatoes reduced 
more than 30 per cent from the ten year 
average and 11% per cent from last 
year, the tomato and tomato product can 
hardly be burdensome. Green and wax 
beans are constantly running into dif- 
ficulty and there can’t possible be enough 
to go around. Lima bean acreage is up 
in most all quarters. Corn shows prom- 
ise of an excellent crop on an acreage re- 
duced about 5 per cent from last year 
and about the same as the ten year aver- 
age. Corn canners, generally hurt from 
a poor quality pack in 1948 will no doubt 
be a bit more choosy about the quality of 
the raw stock that will start rolling into 
their plants the next few days. They 
might well take a tip from California 
canners who are confining their pur- 
chases of a beautiful crop of apricots 
and peaches to No. 1 fruit. The National 
apple crop is estimated at 112 million 
bushels compared to 90 million in 1948. 
This is most welcome after last year’s 
disappointment and the present depleted 
stocks of sauce, butter and pie apples. 
The news about salmon is most disap- 
pointing and Maine sardines are not run- 
ning for the present. The tuna is one of 
the few products difficult to forecast at 
the present time, as of course, is pine- 
apple due to the strike of longshoremen 
tying up shipping at Hawaiian ports. 


PRICE TREND—Last year at this 
time the price trend was up due to much 
higher operating costs than previously 
as well as higher prices for raw products 
on many items. While operating costs 
are still greater, or at least equal to last 
year, the raw product costs on most items 
are down, and that is being reflected in 
the price of most canned foods. In the 
light of 1948 movement experience, when 
consumers showed an unwillingness to 
pay over a certain price, that is most 
fortunate. Fruits particularly, citrus ex- 
cepted, and fish also will benefit by this 
lower price to the consumer. In the vege- 
table line, tomatoes and tomato products 
stand to benefit most from lower raw 
product costs. Even at 55¢ a basket, 
however, compared to 75-85 last year, 
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MARKET NEWS 


Tri-State Canners can’t make a profit on 
dollar tomatoes. At the same time too, 
it’s rather difficult to show a profit when 
moving but about 80 per cent of the pack. 
Bean canners are experiencing condi- 
tions very similar to 1948 when the 
prices of the raw product was too high 
for economical production and maximum 
consumption. On the whole, the generally 
lower prices prevailing today and the al- 
most universal good judgment and busi- 
ness horse sense being displayed by the 
canning industry, have created a confi- 
dence in buying circles that give promise 
of steady to strong market prices repre- 
senting at the same time good values to 
the consumer. 


SALMON—And now on top of very 
disappointing runs of Salmon in both 
Alaska and the Columbia River sections, 
comes reports of a strike by the Colum- 
bia River fishermen. Canners have cut 
the offer from last year’s 27¢ lb. to 20c. 
No boats left the docks at Puget Sound 
also. Meanwhile, prospects in the Bris- 
tol Bay area are some 50 to 70 per cent 
under last year’s pack of less than a mil- 
lion and a quarter cases. 

Meanwhile, Maine sardine canners 
withdrew with but few offerings varying 
from $7.00 to $7.50 as the run continued 
poor. 


NEW YORK MARKET 


Mixed Sentiment Prevails As Distributors 
Shape Up Buying Policy—Low Prices On 
Tri-State Tomatoes Make Their Appearance 
— Peas In Better Trading Position With 
Keen Buying Interest In Fancies — Easier 
Undertone On Corn—Citrus Stocks Dwindle 
Rapidly — Liquidation Of Carryover Fruits 
Continues—Maine Sardine Run Off—Sal- 
mon Production Dissappointing—Tuna Still 
Unsettled. 


By “New York Stater” 
New York, July 22, 1949 


THE SITUATION—Easiness in new 
pack southern tomatoes was a major de- 
velopment during the week. In other di- 
visions of the market, distributors are 
waiting additional fruit openings and 
shaping up buying policies for the near- 
term. Statistical position in canned peas 
appears a little better, but corn is de- 
veloping some softness. In the fish line, 
Maine sardine prices have shown further 
recovery, but on other products markets 
are far from firm. 


THE OUTLOOK—Mixed sentiment is 
evident in buying circles, insofar as 
near-term purchasing policies are con- 
cerned. Some distributors are inclined 
to look for better things in the market, 


and are buying in advance of actual re- 
quirements to a greater degree than in 
past months. In other quarters, however, 
it is quite evident that buyers intend to 
adhere to a hand-to-mouth replacement 
policy until the market shows a definite 
upward trend, or inescapable shortages 
loom. 


TOMATOES — Notwithstanding con- 
tinued relatively high packing cost, some 
Maryland canners have broken the mar- 
ket on themselves this week, and offer- 
ings for prompt shipment are reported 
on the basis of 80 cents for standard 1s, 
$1.00 for 2s, $1.60 for 2%s, and $5.50 
for 10s, all f.o.b. canneries. Not all 
packers are willing to book at these low 
figures, however, and in some quarters 
the trade is inclined to look for some 
price recovery as the packing season pro- 
gresses. These prices, it must be remem- 
bered, are considerably under the levels 
at which liquidation of the 1948 pack 
carryover has been progressing in recent 
weeks. 


PEAS—With current trade estimates 
placing this season’s pack at a maxinium 
of 24,000,000 cases, the statistical posi- 
tion of the market is looking better, and 
buying interest on the better grades is 
sharpening. With much of the demand 
centering on fancies, the marketing of ’ 
standard and extra standard qualities is 
presenting more of a problem. This has 
been intensified by a government call for 
bids on a million cases of fancy peas, in 
contrast to previous government pur- 
chasing of extra standards. Midwestern 
canners are quoting standard peas gen- 
erally at $1.00, with a few occasional of- 
ferings at 95 cents reported. The dif- 
ferential between standards and extra 
standards has narrowed to 5 cents per 
dozen in many instances. New York 
State canners are quoting fancy No. 1 
sieve new pack sweets at $2.50 for 2s, 
with extra standards at $2.15. Fancy 
2-sieve list at $2.50, with extra standards 
at $1.90, while on 3-sieve fancies list at 
$1.90 and extra standards at $1.55. For 
No. 4-sieve, fancies hold at $1.70, and ex- 
tra standards at $1.40, with 5-sieve 
quoted at $1.50 for fancy and fancy un- 
graded listing at $1.65, all f.o.b. can- 
neries. 


CORN—Wtih crop reports indicating 
a good crop in prospect, the market is 
developing an easier undertone and the 
trade is on the lookout for concessions on 
offerings of carryover stocks. No price 
reductions have been reported, however. 


SPINACH—Southern canners are of- 
fering fancy spinach in a limited way at 
85 cents for 1s, $1.30 for 2s, $1.80 for 
2's, and $6.25 for 10s, all f.o.b. can- 
neries. Buyers are paying more atten- 
tion to rounding out their stocks and 
assortments on this line. 
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APPLE SAUCE —A little summer 
pack apple sauce out of New Jersey was 
reported on the market here this week 
on the basis of $1.25 per dozen for 303s, 
f.o.b. cannery. 


CITRUS — Unsold stocks in canners’ 
hands are dwindling rapidly, and the 
market continues to exhibit strength. Of- 
ferings out of Florida were reported this 
week at $1.27% for unsweetened grape- 
fruit juice 2s, $1.80 for blended juice, 
$2.02% to $2.05 for orange juice, $1.65 
for fancy grapefruit sections, and $1.95 
for fancy citrus salad, all f.o.b. canneries. 


CALIFORNIA FRUITS — Continued 
activity in the liquidation of carryover 
fruits is reported from the West Coast 
as distributors weigh canners’ price 
views on the 1949 packs. Carryover fruit 
cocktail is reported to have been moving 
better at $2.90 for fancy 2'%s, $2.85 for 
choice 2%s, $1.85 for 1s fancy and $1.75 
for ls choice. On peaches, business is 
reported to have been done on choice 
cling halves at $2.15 to $2.20, with sliced 
at $2.25, 1s being priced at $1.50 to $1.55 
for choice sliced and $1.35 for standard 
halves. Many canners are remaining 
out of the apricot deal this year, which 
should result in a greater degree of 
stabilization for this highly competitive 
fruit. 


SARDINES—With the run of fish off 
the Maine coast falling off sharply, the 
market has shown further recovery, and 
most sellers are now up to $7.50 per case 
after a low of $6.50 on the recent price 
move. The demand, as might be expected, 
has been rather light as buyers have 
sought to clarify the price situation on 
this item. 


SALMON—Reports from Bristol Bay 
are none too optimistic on the progress 
of canning operations, and tall red pro- 
duction is running very substantially be- 
hind last year. Up to early July, the 
pack of reds had been only a little over 
half of that for the corresponding period 
a year ago. Limited offerings of new 
pack reds are reported on the basis of 
$22 per case for talls and $14.50 for 
halves, with medium reds at $19 and $12, 
respectively, pinks at $20 and $11.25 and 
chums at $16 and $9.50. Some Alaska 
chinooks are reported at $20.50 for talls 
and $12.50 for halves, all salmon prices 
being f.o.b. Seattle. 


TUNA—tThe situation has shown fur- 
ther unsettlement, with Japanese tuna 
offering at highly competitive prices in 
eastern markets. Much of the current 
demand, however, is centering on na- 
tionally-advertised lines, which are com- 
manding their usual premium over com- 
petitive lines. Warm weather has stimu- 


lated retail movement, and distributors 
are interested in taking in further sup- 
plies,—if the price is right. 


CHICAGO MARKET 


Business Continues In Routine Fashion — 
Early Offerings Of Low Priced Salmon With- 
drawn—Conservative Packs of High Quality 
Apricots Expected—Citrus Extremely Strong 
—New Corn Crop Looking Good. 


By “Midwest” 
Chicago, Ill., July 21, 1949 


THE MARKET — Business continues 
to be more or less routine here in Chi- 
cago this week. There is a little more 
activity than has been apparent for the 
last two or three weeks, but buyers gen- 
erally are still holding to their widely 
publicized policy of small current orders, 
and a strictly current inventory policy. 
As each new pack comes along, there is 
business to be had, but there is very little 
substantial contract booking as it was 
known two or three years ago. Packers, 
however, are meeting the situation in 
many instances by increased caution in 
their packing operations, and increased 
close attention to the sales potential of 
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each item. It definitely appears unlike- 
ly that any severe price drops will occur 
in the reasonably near future for this 
reason. 


SALMON — There has been another 
flurry of activity in the market this week 
on salmon. The early offerings of tall 
reds out of new pack at $22.00 are ap- 
parently completely withdrawn, and 
some fair sized business has been done 
here recently at $23.00. All reports from 
the coast indicate an extremely short 
pack of reds this year, as compared with 
last year, which was itself a short pack. 
This situation has induced some of the 
buyers here to cover further than has 
been their normal policy on salmon, al- 
though this does not mean that anyone 
here is attempting to cover their require- 
ments for the next six months, or any- 
thing of that sort. There are reports 
from the coast to the effect that a $24.00 
price can reasonably be expected in the 
near future, and this seems logical based 
on production to date. The Puget Sound 
strike situation is still unsettled, and lat- 
est reports indicate a fading possibility 
of any volume pack of sockeyes. In the 
meantime, halves Puget Sound sockeyes 
are being sold here at around $16.50 to 
$17.00. Tall chums are going at $16.00, 
with halves at around $10.00. 


APRICOTS—Some more apricot prices 
have been received here, with the latest 
arrivals based on the current price of 
$60.00 a ton to the grower. They run 
around $2.55 to $2.60 for 2% fancy, with 
Choice around $2.25. 8 oz. are quoted 
at 90c for choice whole peeled. The re- 
sponse of the trade here to these prices 
has been poor so far. There was some 
business done on the earlier prices, which 
were slightly lower, but the total volume 
done here has been very light. It is a 
fact that resales on old pack apricots 
are going on here now at substantially 
lower figures than the new pack open- 
ings, and while this will slow down the 
movement at the new prices now, never- 
theless it tends to adjust the stocks on 
hand and move them into consumption, 
which will in the long run help the situa- 
tion. Reports from the packing area 
indicate that all canners are being very 
cautious and conservative in their packs 
of ’cots, with a large part of the crop 
reported going to the driers. 


CITRUS JUICES — The citrus situa- 
tion continues extremely strong here 
with some current demand, but with sup- 
plies so limited that it is hard to secure 
merchandise in most items. Orange juice, 
where available, runs around $4.30, with 
blended around $3.60. At least one small 
lot of No. 2 blend is currently being of- 
fered at $1.80. 


TOMATOES —tThere is some continu- 
ing business here on tomatoes, and not 
much change in the price structure. No. 
2 extra standards are offered from $1.35 
to $1.50; with No. 2% having been sold 
at $1.90. Tomato juice is selling quite 


satisfactorily, with the price range still 
running from $1.75 to $1.90 factory. 


CORN — The corn situation is still 
pretty much the same as to prices with 
No. 2 fancy offered around $1.65, and ex- 
tra standard around $1.25. Reports from 
Wisconsin indicate that the new crop is 
looking quite good up to now, although a 
lot of things can happen before pack 
time. 


CALIFORNIA MARKET 


Conditions Continue To Improve Steadily— 
Dry Beans Move Up Sharply—High Quality 
Apricot Pack In Progress—Lowest Price For 
Canning Peaches In Years—Canned Cherry 
Prices Below 1948—Asparagus Moving Well 
—Cal-Pak Names Pea Prices—Tomatoes & 
Products Firmed—Salmon Pack Running 
Behind 


By “Berkeley” 


Berkeley, Calif., July 21, 1949 


THE SITUATION — Conditions con- 
tinue to improve in this market, with 
sales and shipments steadily gaining in 
volume. Prices, as a rule, are strength- 
ening and in almost every item in the 
list, whether it be in fruits, vegetables, 
or fish, sales are now being made at more 
than these items have sold for in the im- 
mediate past. Spot stocks are moving 
freely and business on new pack develops 
as quickly as prices are named. 


DRY BEANS —Prices of blackeye 
beans have moved up quite sharply, but 
other varieties are largely unchanged 
from recent lists. Canners are buying 
only as beans are needed, but somewhat 
of an improvement is noted in export 
movement. The 1949 crop in California 
promises to be about 4,935,000 bags, 
against a 1948 crop of 5,421,000 bags. 
Most of the carryover has been acquired 
by the C.C.C. under the crop support 
program. Crop prospects are quite fa- 
vorable. 


APRICOTS—The canning of apricots 
is in full swing and the general comment 
of canners is that the crop is one of the 
cleanest ever harvested. Fruit is run- 
ning to good size and color and the pack 
promises to be of high quality. Some of 
the larger packers who had intended to 
bring out prices during the past week 
are still withholding these, but they may 
be expected at any time. The opening 
lists of some of the smaller canners have 
proved too low, in view of costs, and 
most of these have either been with- 
drawn or revised upward. Some who 
have been offering No. 2%2 Choice un- 
peeled halves at $2.20 are now asking 
$2.40. 


PEACHES—Canning of peaches will 
be getting under way late this month and 


opening prices on this item will soon be 
making an appearance, now that the 
price to growers seems a settled matter. 
The California Canning Peach Associa- 
tion is offering its tonnage to canners at 
$40 a ton for No. 1 fruit, the lowest price 
in years, and every effort will be made 
to keep prices on the finished product as 
low as possible to move the large pack 
expected and the carryover from last 
year. 


CHERRY—New pack cherries are get- 
ting considerable attention from the dis- 
tributing trade, with prices down materi- 
ally from those that prevailed on the 
1948 pack. Fancy is selling at $3.35 for 
No. 2'%s, choice at $3.20 and standard at 
$2.80, with featured brands slightly high- 
er. Both California and Northwest packs 
ran to quality fruit. 


ASPARAGUS—Asparagus is moving 
off steadily, with buyers commencing to 
find it difficult to locate all items in the 
list. All Green got off to a strong start 
and strictly fancy pack is not offered 
freely. The market is firmer than some 
operators expected, considering the size 
of the pack. 


PEAS—tThe California Packing Cor- 
poration came out recently with opening 
prices on Del Monte and featured brand 
peas. The pack in the Midwest, where the 
firm produces its greatest volume of can- 
ned peas, was quite seriously affected by 
drought and heat, so its output of top 
grade there has been cut. Plans had 
been made to increase the pack this sea- 
son and much of this increase was to 
have come from the new cannery at Men- 
dota, Illinois. This plant was not com- 
pleted in time to run peas, so this pack 
was lost. Prices on Midwest pack Del 
Monte and Featured Brand are $1.80 for 
No. 303 Early Garden Blended, $1.10 for 
buffet, and $1.87 for picnic. Utah and 
Pacific Northwest packs are quoted at 
$1.80 for No. 303 and $1.37% for picnic. 
Both Northwest and Utah packs have 
been up to expectations. 


TOMATOES—Announcement has been 
made that the California tomato acreage 
under contract totals about 74,000 acres, 
or around 16 per cent less than last year. 
However, a considerable acreage was 
planted on.a_ speculative basis, with 
growers hopeful of getting at least con- 
tract price for their tonnage. Consider- 
able of the deep gloom that prevailed in 
the canned tomato and juice market dur- 
ing the spring has been dissipated and 
prices have firmed of late. For a time 
No. 2% standards could be found quite 
readily tagged at $1.40, but these lots 
seem to have disappeared. The going 
price is now $1.45 and $1.50, and some 
lots that cut out uniformly high have 
sold at $1.60. Juice in the 46-oz. size is 
getting quite scarce and more and more 
sales are being made at $2.25. No. 2, 
fancy, has also moved off rather heavily 
and there seem to be no offerings at less 
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than $1.00. The distress holdings of cat- 
sup have been largely disposed of and 
while this item is not in a firm position 
it is making a much better showing than 
a couple of months ago. 


SALMON—The Alaskan pack of can- 
ned salmon is not off to a very auspicious 
start, the output being but little more 
than one half that of last year, to a cor- 
responding date. On July 9, 81 operat- 
ing canners had made a pack of but 676,- 
908 cases, against 1,224,840 cases a year 
earlier from 75 canneries. The pack of 
Alaska reds on this date at 536,728 cases, 
was almost exactly half that on July 10, 
1948. The salmon pack in British Colum- 
bia is also running behind that of. last 
year. The pack there was 21,157 cases 
on July 2, while a year earlier it had 
reached 36,122 cases. 


BOOTH SALES: DROP 


The F. E. Booth Company, San Fran- 
cisco, California, whose bookkeeping per- 
mits monthly reports, reports a loss of 
$31,399 for June, compared with a loss 
of $8,242 for June of last year. Sales 
this June were $141,350, compared with 
$109,457 a year earlier. Sales for the 
fiscal year to June 30 were $484,586, 
against $314,357 in the corresponding 
period last year. 


GULF STATES MARKET 


Shrimp Stocks Decline As Fishermen Prepare 

Boats For Rodeo And New Shrimping Season 

—Hard Crab Production Increases Slightly 
—Gulf State Fishing Pact Signed. 


By “Bayou” 


Mobile, Ala., July 21, 1949 


SHRIMP—With the Fall shrimp sea- 
son scheduled to open the second Monday 
of August and the 17th annual Alabama 
Deep Sea Fishing Rodeo which will be 
held August 22, 23 and 24 at the old 
stand Dauphin Island at the entrance of 
Mobile Bay, the shrimp fishermen for the 
most part are busy overhauling their 
boats and fishing gear in order to be 
ready for both the opening of the shrimp 
season and the Deep Sea Fishing Rodeo 
in which some of the larger shrimp boats 
take a part. 


The Alabama Deep Sea Fishing Rodeo 
is sponsored by the Mobile Junior Cham- 
ber of Commerce, the organization to 
which the old Alabama Deep Sea Rodeo 
Fishing Association entrusted it last 
year when the men who have steered it 
through the years felt it was time to 
turn the event over to younger hands. 
At the helm of the 1949 Rodeo will be 


L. G. Adams, Mobile sporting goods 
dealer. Young Adams, a veteran deep 
sea fisherman is the son of the rodeo’s 
co-founder, the late L. G. Adams, Sr. 


An increase of 787 barrels of shrimp 
took place in production last week over 
the previous week as 4,016 barrels were 
produced last week and 3,229 barrels the 
previous week. 


Not many boats are shrimping now as 
the inland waters of the states are closed 
to shrimping and the boats have to go in 
the Gulf which is a risky undertaking 
for small boats the size of shrimp vessels 
to venture in at this time of the year due 
to squalls. 


Landings of shrimp for the week end- 
ing July 15, 1949 were as follows: Louis- 
iana 643 barrels; Mississippi 871 bar- 
rels, including 464 barrels for canning; 
Alabama 192 barrels; Florida 29 barrels 
and Texas 2,281 barrels. 


As reported by all Market News offices 
last week, total holdings of frozen shrimp 
decreased 206,770 pounds and were ap- 
proximately 296,450 pounds less than 
four weeks ago. Total holdings were ap- 
proximately 76,250 pounds less than one 
year ago. 

The canneries in Alabama, Mississippi 
and Louisiana reported that 2,966 stand- 
ard cases of shrimp were canned during 
the week ending July 9, 1949. 
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HARD CRABS — There were 219,339 
pounds of hard crabs produced in Louisi- 
ana last week against 161,020 pounds 
produced the previous week, which is an 
increase of 58,319 pounds. 

The four canneries in Louisiana, Mis- 
sissippi and Alabama packing processed 
crab meat reported that 482 standard 
cases of processed crab meat were packed 
during the week ending July 9, 1949 
which brought the pack for the season to 
11,687 standard cases. 


“SEA FOOD PACT IS GIVEN LIFE 
AT MEET HERE”—“Fisheries Commis- 
sion Is Organized For Gulf States In Mo- 
bile”. 

The meeting as appearing in The Mo- 
bile Press Register of July 17, 1949 is 
quoted here below: 

“The Gulf States Marine Fisheries 
Commission was organized here Satur- 
day to carry out a newly reached agree- 
ment for joint development of their sea 
food resources. 


“Representatives of Texas, Louisiana, 
Mississippi, Alabama and Florida met 
soon after Gov. James E. Folsom signed 
into life the Gulf states fishing compact. 
Other governors were unable to attend. 


“Albert M. Day, director of the U. S. 
Fish and Wildlife Service, was present 
at the ceremony aboard the Alabama 
State Docks yacht Dixie. 

“First Objective—Day urged the com- 
pact members to make an adequate fish- 
ery research program their first objec- 
tive. He said the Fish and Wildlife 
Service expects to send two trawlers, one 
for research and one for exploration, into 
the Gulf to aid the program next year. 


“He said the service acquired the ves- 
sels for use in the Gulf when the Presi- 
dent assigned a bill transferring them 
from another federal agency. 

“The Gulf states compact is the third 
agreement among coastal states for a 
joint approach to fishery problems. The 
Atlantic states organized their commis- 


CALENDAR OF 


JULY 27-AUGUST 5, 1949—12th An- 
nual Mold Count School, Association of 
New York State Canners, Inc., Geneva 
Experiment Station, Geneva, N. Y. 


AUGUST 9-12, 1949—Western Pack- 
aging Exposition, Civic Auditorium, San 
Francisco, Calif. 


AUGUST 9-19, 1949— Mould Count 
School, Canned Foods Association of On- 
tario, Ontario Agricultural College, 
Guelph, Ontario, Canada. 


SEPTEMBER 22-24, 1949 — National 
Sweet Corn Festival, Hoopeston, Illinois. 


SEPTEMBER 29-OCTOBER 1, 1949 
—Annual Convention Texas Canners As- 
sociation, Plaza Hotel, San Antonio. 


OCTOBER 12-15, 1949—Annual Meet- 
ing, National Association of Food 
Chains, Washington, D. C. 


OCTOBER 20-22, 1949—Annual Meet- 
ing, Florida Canners Association, Shera- 
ton Plaza Hotel, Daytona Beach, Fla. 


OCTOBER 28, 1949—Annual Meeting, 
National Pickle Packers Association, 
Sheraton Hotel, Chicago, II]. 


NOVEMBER 7-8, 1949—Annual Meet- 
ing, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 14-16, 1949— 41st An- 
nual Meeting, Grocery Manufacturers of 
America, Inc., Waldorf-Astoria Hotel, 
New York, N. Y. 


NOVEMBER 21-22, 1949 — Annual 
Convention, Pennsylvania Canners Asso- 
ciation, Penn-Harris Hotel, Harrisburg, 
Pa. 
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NOVEMBER 28-29, 1949—Fall Meet- 
ing, Michigan Canners Association, 
Pantlind Hotel, Grand Rapids, Mich. 


DECEMBER 1-2, 1949—Annual Con- 
vention, Tri-State Packers Association, 
Mayflower Hotel, Washington, D. C. 


DECEMBER 1-2, 1949—Fall Meeting, 
Indiana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 


DECEMBER 8-9, 1949—64th Annual 
Meeting, Association of New York State 
Canners, Inc., Hotel Statler, Buffalo, 
N. Y. 


DECEMBER 13-14, 1949 — Annual 
Convention, Ohio Canners Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 


JANUARY 22-31, 1950—Joint Nation- 
al Conventions of National Food Brokers 
Association, National Canners Associa- 
tion, Canning Machinery & Supplies As- 
sociation, Atlantic City, N. J. 

JANUARY 22-25, 1950—Annual Con- 
vention, National Food Brokers Associa- 
tion, Atlantic City, N. J. 


JANUARY 26-31, 1950—Annual Con- 


vention, Nationa] Canners Association, 
Atlantic City, N. J. 


JANUARY 27-31, 1950—Annual Ex- 
hibit, Canning Machinery & Supplies 
Association, Atlantic City, N. J. 

JANUARY 31-FEBRUARY 4, 1950— 
Frozen Food Industries Convention, Con- 
gress Hotel, Chicago, IIl. 


MARCH 9-10, 1950—Annual Fruit & 
Vegetable Cutting Bee, Canners League 
of California, Fairmont Hotel, San Fran- 
cisco, Calif. 
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sion in 1942, and the Pacific states in 
1947. 

“Congress Approves Pact—The Legis- 
lature of Texas, Louisiana, Alabama and 
Florida already have adopted enabling 
legislation to put into effect. The Mis- 
sissippi Legislature meets this year. As 
required by the federal constitution, the 
compact has been approved by Congress. 

“Day said independent control mea- 
sures were inadequate, because fish know 
no political boundaries in their migra- 
tions. Moreover, when one state has more 
liberal regulation than another, the other 
states tend to relax their laws, he said. 

“The Fish and Wildlife Service official 
said a first step resulting from the com- 
pact probably would be an attempt to 
standardize fishery regulations of the 
five Gulf states. 


“State Department — Dr. Wilbert M. 
Chapman represented the State Depart- 
ment at the organization meeting. 

“The federal official warned that ‘good 
fishery research programs are expen- 
sive.’ 

““By pooling funds, facilities, person- 
nel and other resources under co-opera- 
tive arrangements, bigger and more ade- 
quate research programs can be con- 
ducted than by processing independently 
and unilaterally,’ he declared. 


“The first chairman of the Marine fish- 
eries commission is Alabama Conserva- 
tion Director Bert Thomas. He was 
elected without opposition at the organ- 
ization meeting. 

“Howard D. Dodgen, executive secre- 
tary of the Texas Game, Fish and Oyster 
Commission, Austin, was named vice 
chairman. 

“No secretary was named, as a perma- 
nent paid secretary is to be selected at 
a later date. Headquarters for the com- 
mission will be selected at the same time. 

“Meantime the commission will meet 
at the call of Chairman Thomas. 

“Scientific Approach—Thomas thanked 
the commission members for his selec- 
tion. He declared that a more scientific 
approach to the sea food problem through 
biological research was badly needed. 

“Thomas said he looked upon the co- 
ordinating of the activities of the vari- 
ous states as a step in that direction. 

“Dr. Chapman said the State Depart- 
ment believed that the compact was one 
means of securing a more harmonious 
attitude among the states which front on 
a common body of water. He said that 
the State Department stood ready to as- 
sist them in any way within its means, in 
similar manner to the way in which they 
have helped the Pacific States Marine 
Fisheries Commission work out a treaty 
with Mexico on West Coast fisheries. 

“Gov. Folsom said at the compact sigi- 
ing that he was proud of the fact Ala- 
bama had signed two compacts during 
his administration, one the regional edu- 
cation plan, and the other the fishing 
compact. 


“He called it a ‘shining example of 
co-operative democracy at work’.” 
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NEW DEVELOPMENTS IN FIBRE 
CONTAINERS* 


(Continued from page 6) 


many cases, shippers have consented to a 
revision of their printing copy to elimi- 
nate the large areas of solid color and 
the use of horizontal border lines which 
often form a starting point for failure 
in the compression tester. Narrow flap 
scores are replacing the wider ones in 
order that the compression load can be 
transmitted to the side walls with an ab- 
solute minimum of deflection. Deflection 
is not just a laboratory term—it relates 
directly to crushing of the contents. The 
box maker is also improving the tech- 
nique of corrugating in such a way as to 
avoid skips in the adhesion due to finger 
lines. These breaks also form starting 
points for compression failures. 

One of the factors that has influenced 
the development of the high compression 
box is the super-market. The self-ser- 
vice customer will not pick up a crushed 
carton if a perfect one is visible, or, if 
this is not available, may even go to an- 
other brand, whereas in the ordinary 
store, a clerk can often “get away” with a 
dented carton. It is obvious, therefore, 
that packaged merchandise in a_su- 
per-market must be in perfect condition 
at the point of sale, and probably noth- 
ing is more conducive to damaged car- 
tons than crushing of the shipping con- 
tainer. Many large shippers have devel- 
oped formulas for their compression test 
requirements on the corrugated boxes 
they purchase. 


EXPENDABLE CORRUGATED 
PALLETS AND “POWER PACKS” 


In order to cash in completely on the 
advantage of palletized loads, it is essen- 
tial that this load goes into the freight 
car and out again at destinations as a 
palletized unit. The cost of wooden pal- 
lets is so high, however, that it is not 
economical to give away 20 or 30 of them 
in every carload. This has forced the 
development of inexpensive fibreboard 
pallets costing in the neighborhood of 
$1.00 each, which can be discarded after 
one trip. There has been some publicity 
on such a pallet made of corrugated 
sheets separated by fibre posts. These 
posts are simply lengths of wound tubing 
sawed into 4” sections and are, therefore, 
necessarily thin walled and small in 
diameter. An improvement is the Ad- 
dison-Semmes pallet where the posts are 
made of wound and glued single face 
corrugated with thick walls and large 
diameter. Ordinarily 9 posts are used 
on a standard 48 x 40 pallet. A variation 
is to use a corrugated tray as the top 
sheet, then after a 4 ft. deep tube 48 x 
40 is set in this tray and fitted with par- 
titions, pads or more trays, the unit be- 
comes what is known as a “Power Pack” 
and can be used to deliver large quanti- 
ties of merchandise as a unit load. The 
top of the deep tube is usually covered 
with another inverted slotted tray and 
the whole unit bound to the pallet with 
metal straps. This not only effects consid- 
erable savings in handling and freight, 
but also is an enormous convenience on 


assembly lines because one of these 
unit loads is easily opened and can keep 
the assembly line busy for a considerable 
time as compared with the present meth- 
od of receiving a few units in an ordin- 
ary size corrugated box, with the result 
that another individual box has to be 
broken open every few minutes. These 
Addison-Semmes Pallets and Power 
Packs are now being manufactured in 
various parts of the country, and addi- 
tional outlets are being planned so that 
users will eventually be able to purchase 
them nearby. Information regarding the 
nearest location can be secured from the 
Addison-Semmes Corp., Racine, Wiscon- 
sin. 


CONCLUSION 

While this resume has made no at- 
tempt to cover all of the new develop- 
ments in fibre containers, it is hoped that 
it will cause shippers to take another 
look at their present containers to make 
sure that they are taking advantage of 
all of the new technical developments 
which seem to be coming in at an ever 
increasing rate. -One way to effect this 
check-up is to ask your box maker to con- 
duct a survey of your present shipping 
methods. Most of the larger container 
manufacturers are equipped to do this 
and to follow up the survey with a com- 
plete written report, containing recom- 
mendations. There is no doubt that the 
alert box maker is anxious to provide 
this service because he realizes that 
“something old has been added”, namely, 
Competition. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
VEGETABLES 
ASPARAGUS 
CALIFORNIA 
All Green, No. 2 Colossal....4.15 4.25 
4.15-4.25 
Large 4.10-4.20 
No. 1, Pic. 2.80-2.90 
Natural, No. 2, Colossal......3.50-3.65 
Mammoth 3.50-3.65 
BEANS, StrRINGLESS, GREEN 
MARYLAND 
Fey., Fr. Sliced, No. 2.......... 1.50-1.55 
No. 10 7.50 
No. 10 7.00 
Bx; Moi B 1.40-1.50 
No. 2% 2.00-2.10 
No. 10 7.00-7.25 
No. 10 6.25-6.75 
No. 2, Flat 1.10 
NEw YorK 
Fey., Cut Wax, No. 10, 5 sv.....7.75 
Ex. Std., No. 2 1.55 
No. 10 7.50 
OzaARKS 
Ex. Std., Cut No. 2 1.25 
TEXAS 
No. 10 Fey., Cut, 1, 2, 3 sv......... 8.50 
No. 2, Fey., Whole 1, 2, 3 sv...2.1244 
No. 10, Ex. Std., Cut, 4 sv.......... 7.00 
No. 2, Std., Cut 1.25 
BEANS, LIMA 
Texas, Fresh, Gr. & Wh., 
No. 300 1.65 
No. 10 10.25 
West Coast, Gr., No. 303....2.35-2.45 
No. 2 2.45-2.60 
BD) 12.50-13.50 


No. 2 2.25-2.50 
11.50-12.50 
BEETS 
Md., Fey., Cut, No. 2 ........... 1.20-1.35 
No. 10 5.75 
Mid-west, Fey., Cut, No. 2..1.00-1.05 
No. 2% 1.35 
Diced, No. 2 1.05 
No. 10 4.65 
Sliced, No. 2 1.15 
No. 10 5.00-5.25 
40/0 2.10 
No. 10 5.00 
Texas, Fey., Cut, No. 10............5.00 
Fey., Diced, NO. 2 -95-1.00 
No. 10 4.75 
No. 10, Wh., 60/70 Count....6.00-6.50 
CARROTS 
1.00-1.05 
No. 10 5.00 
N. Y., Fey., Diced, No. 2.... .80- .90 
No. 10 5.00 
No. 10 4.75 
Texas, No. 2, Diced or Sl... .95-1.00 
No. 10 4.50-5.00 
CORN 
MIDWEST 
Fey., W. K.,. Nos 1.65 
No. 10 9.25-9.50 
Std., No. 2 1.00 
Fey., C.S., Gold., No. 2........1.55-1.65 
No. 10 Nominal 
No. 10 Nominal 
East 
Fey., Shoe Peg, No. 2........ 1.75-1.80 
1.60-1.65 
Fey., W.K., Gold., No. 2......1.60-1.70 
No. 10 8.50 
Ex. Std., No. 2 ....... 2521.30 
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CANNED 


No. 10 8.00 
Std., No. 2 1.10-1.15 
No. 10 7.00 
Fey., C.S., Gold., No. 2........1.50-1.60 
No. 10 8.50-9.00 
No. 10 8.00 
1.00-1.05 
PEAS 
MARYLAND, ALASKAS 
3 sv. 8.50 
No. 2 1.50 
No. 10 7.25-7.50 
4 sv. 6.75 
6.75-7.50 
No. 2 
No. 10 
No. 2 1.00 
No. 10 5.75-6.25 
Std., Ungraded No. 2 ........cccceseee 1.00 
No. 10 6.00-6.50 
MARYLAND, SWEET 
No. 2, Ex. Std., Ungraded.......... 1.10 
No. 10 7.25 
No. 2, Std., Ungraded.......... -90-1.00 
New York, SWEETS 
2 sv. 2.50 
3 sv 1.90 
4 sv. 1.70 
5 sv 1.50 
Ungraded 1.65 
2 sv. 1.90 
3 sv. 1.55 
4 sv. 1.40 
MIDWEST ALASKAS 
2 sv. 1.6214-1.65 
3 sv. ‘ 1.02% 
2 sv. 1.30-1.40 
-974%-1.02% 
-80- .82% 
.75 
Mo, 008; 2.15-2.25 
2 sv. 2.00 
3 sv. 1.35-1.50 
No. 308, Ex. Std, 1 2.00 
2 sv. 1.60-1.70 
3 sv. 1.15 1.25 
4 sv. -95-1.00 
3 sv. -95-1.00 
4 sv. .95 
2 sv. 2 2522.35 
3 sv. 1.60-1.75 
2 sv. 1.80-2.00 
3 sv. 1.30-1.45 
4 sv. 1.15 
3 sv. 1.05-1.15 
4 sv. 1.00-1.05 
3 sv.- 8.75 
No. 10, Ex. Std., 2 sv. ......9.00-10.00 
3 sv. 7.50-7.75 
4 sv. 6.00-6.50 
4 sv. 5.50-5.75 
Mipwest SWEETS 
No. 808, Foy... 3 1.35-1.55 
4 sv. 1.30 
5 sv. 1.20 
No. 308, Ex. Std., 8 1.20 
4 sv. 1.15 
5 sv. 1.05 
1.10 
No. 10, Fey., 2 sv. 11.50 
3 sv. 8.75-9.00 
7.75-8.00 
5 sv. 7.25-7.50 
NorTHWEST 
Sweets, Fey., No. 2, 3 sv.....1.75+1.80 
4 sv, 1,50-1.55 


FOOD PRICES 


SAUERKRAUT 
N. Y., Fey., No. 245 
No. 10 3.70-3.80 
Midwest, Fey., No. 2........1.00-1.10 
No. 10 3.30-3.50 
SPINACH 
No. 2% 1.95 
No. 10 6.75 
No. 2% 1.55-1.60 
No. 10 5.00-5.15 
Ozark, Fey., No. 2 1.15-1.25 
No. 2% 1.45-1.55 
No. 10 5.75 
No. 10 5.25 
TOMATOES 
Tri-States, Ex. Std., 

-9744-1.05 
No. 2 1.40-1.50 
No. 2% 2.15-2.25 
No. 10 6.75-7.25 

No. 2 1.15-1,20 
No. 2% 1.70-1.90 
No. 10 6.00-6.50 

Mid-west, Fey., No. 2 .....scscsssees 2.00 
No. 2% 2.45-2.50 
No. 10 8.00-8.50 

No. 2% 1.90-2.10 
No. 10 7.00-7.25 

No. 2% 1.85-1.90 
No. 10 6.75-7.00 

No. 2 1.50 
No. 2% 1.65-1.75 
No. 10 6.75-7.00 

No. 2 1.25-1.30 
1.45-1.60 
No. 10 6.00-6.50 

No. 10 6.50-6.75 

No. 10 5.50-6.00 

TOMATO CATSUP 
Md., Ex. Std., 14 oz. ............1.20-1.30 


N. J. Fey. .1.40-1.50 
Fey. .. -1.30-1.40 
9.00-9.50 
14 oz. 1.30-1.45 
Std., No. 2 1.15 
Calif., 14 oz. 1.65 
No. 10, Fey. 9.00 
FRUITS 
APRICOTS 
Halves, Peeled, Fey., 
2.40-2.60 
No. 10 9.50 
Choice, No, 
No. 10 7.85 
Std., No. 2%4 1.95 
No. 10 6.90 
Unpeeled, Choice 
Ch., No. 2%4, Wh. Peeled....2.10-2.20 
Unpeeled 1.85 
Fey., Wh., Unpeeled......2.50-2.60 
BLUEBERRIES 
Maine Nominal 
New Jersey, No. 300, Hy. Sy.....2.65 
BLACKBERRIES 
Ozarks, No. 2 Water............ 1.75-1.85 
No. 10, Water 8.50 
CHERRIES 
Royal Anne, Fey., No. 24..3.35-3.40 
No. 10 12.45-12.75 
Choice, No. 2%) 
No. 10 11.45 
No. 1 T 2.05-2.15 
No. 2 2.45-2.55 
No. 2% 3.30-3.40 
12.10-12.50 
Midwest, RSP, No. 2 
Water 2.50-2.65 
FRUIT COCKTAIL 
Fey., No. 1 T 1.85 
No. 2% 2.90 
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No. 2% 2.85 
No. 10 12.00-12.50 
PEACHES 
Calif. Y.C., Fey., No. 2%4....2.50-2.60 
Choice, No. 2.15-2.30 
Std., No. 2%4 2.00 
S.P. Pie, No. 10 4.00-4.25 
Elbertas, Fey., No. 2% ...... 
No. 10 — 
PEARS 
Calif. Bart., Fey., No. 2%%..4.00-4.10 
Choice, No. 3.35-3.50 
Std., No. 2% 3.20 
No. 10 12.75-13.00 
PINEAPPLE, Hawat 
Sliced, Fey., No. 1 Filat........ 1.30-1.35 
No. 2 2.55-2.65 
No. 2% 2.85-3.00 
11.60-12.25 
Chunks, No. 2 2.55-2.65 
No. 2% 2.85-3.00 
No. 2 2.65 
Crashed, Bullet 1,25 
No. 2 2.27 Vyau2.40 
No. 2% 2.75-2.90 
Texas IN Extra HEAvy Syrup 
Sliced, No. 2 2.75 
Chunks, No. 2 2.50 
No. 10 12.25 
Crushed, 8 oz. 1.15 
No. 2 2.25 
No. 10 11.00 
JUICES 
CITRUS, BLENDED 
No. 2 1.80 
46 oz. 3.85 
No. 10 —- 
46 oz, 2.95 
GRAPEFRUIT 
No. 2 1.27% 
46 02. 2.75 
Texas, No. 2 1.05 
46 oz. 2.25 
ORANGE 
No. 2 2.02% 
46 oz. 4. 50 
No. 10 —-- 
46 oz. 4.05 
PINEAPPLE 
46 oz. 3.25 
No. 2 1.25-1.35 
46 oz, 3.00-3.25 
TOMATO 
46 oz. 2.10 
46 oz. 1.95-2.15 
No. 10 4.00-4.50 
Midwest, Fey., No. 2............ 1.05-1.10 
46 oz 1.75-1.90 
No. 10 4.25-4.75 
46 oz. 2.25 
No. 10 4.00-4.50 
FISH 
OYSTERS 
6% oz. 4.50 
SALMON—Per Case 
Alaska, Red, No. 1 T........ 23.00-24.00 
15.50-16.50 
Med. Red, No. 1 T ..........19.00-20.00 
12.00-12.50 
%’s, Flat 11.25 
Chums, No. 1 T 16.00-16.50 
SARDINES—PEr Case 
Maine, % Oil keyless............ 7.00-7.50 


TUNA—PER CASE 
Albacore, Fey., S.P. White, 


Flakes, N.W. ..13.00-13.50 
Fey., Light, 48/14's . 15.00-16.00 
14,00-15.00 
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There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 

or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 


_ Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc.. as words. 


Short line counts as a full line. Use a 
box number instead of your name if you like. Forms close Wed- 
_ nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


WANTED and FOR SALE 


FOR SALE—4 “Rapids-Standard” Power Conveyors, 24” 
wide belt, 50’-0” drum centers; 33” belt height, equipped with 1 
h.p. - 220-440 volts, 60 cycle, 3 phase motor, 2-1 “Reeves” vari 
sheave drive; belt 4-ply 4%” x ys” rubber covered; New han- 
dling system eliminates use of power conveyors; Priced reason- 
able for quick sale. 2 Conveyors same as above except 12” 
width, 38’-0” long. 1-12” wide Conveyor 29’-0” long with 3-ply 
white food belt, % h.p., 220-440 volt, 60 cycle, 3 phase motor & 
gear reducer drive, 30 f.p.m. belt speed. All conveyors new 
January 1947. Subject to prior sale. Delaware Mushroom Coop. 
Assn., P. O. Box 2556, Wilmington, Del. 


FOR SALE — Practically new Buffalo Turbine Sprayer- 


Duster, $850; Bean Snipper and Cutter. Richard P. Street, 
Forest Hill, Md. 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 

_Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


EXCEPTIONAL FOOD EQUIPMENT—12 S.S. and Monel 
Centrifugal Extractors, 26” to 60”; 3 New S.S. 5000 gal. Tanks 
1 - 2500 gal. Gl. Lined Pfaudler Vacuum Pan; 8 Sweedland Fil- 
ters, No. 2, 5, 7, 10 and 12; 1 complete S.S. Spray Dryer; 1 
completely automatic Benco Filling and Packaging Line; 3 FMC 
No. 50 Super Pulpers, 7% or 10 HP; 1 Struthers Wells S.S. 

_5’x4’ Atmospheric Drum Dryer; 3 Rietz S.S. Disintegrators 30 
HP motors; 4 FMC Hand Pack Fillers in s.s.; 12 Geyer, Pro- 
gressive, Elgin, Piston type Fillers from 1 to 11 pistons; 15 
Sanitary Stainless Homogenizers, Viscolizers, Colloid Mills by 
' standard makers; 2 complete modern Tomato Processing Lines; 
1 complete lot of Peanut Equipt.; 15 double ribbon Dry Powder 
Mixers, all sizes including 5,000 and 10,000 lb. units; 2 new 
Devine Rotary jacketed Vacuum Fillers. Complete plant equip- 
ment for brewing, distilling, veg. oil extraction, citrus and apple 
_juice, chewing gum, candy, apple pectin. First Machinery Corp., 
3 157 Hudson St., New York 13, N. Y. 


j FOR SALE—One 12 H.P. Upright Flue Type Boiler with 
“Sunfire Stoker; Kisco Return System with complete automatic 
controls. Equipment as good as new. Used only 18 months. 


Apply ‘ Raymond Borden, H. L. Borden Lumber Co., Stras- 
sburg, Va, 


_ OR SALE—Rebuilt Burt Wrap Around Labeler for #2 to 
:> 1) cans; Rebuilt Knapp for #1 cans; 6 Ayars 8-pocket Pea 
»«nd Bean Fillers for #1 cans; 10 new Tri-Clover Stainless Steel 
initary Pumps #EJ, #2EBH, #214EH, below list. Perry 
gEquiy ment Corp., 1502 W. Thompson St., Philadelphia 21, Pa. 


__ OR SALE—One Diamond Tool Co. Pumpkin Wilter; One 
g Diamond Tool Co. Pumpkin Cutter; One Diamond Tool Co. 
Double Pulper and Finisher; One Diamond Tool Co. Pumpkin 


7 Washer. Bateman Canning Co., 339 Poplar St., Macon, Georgia. 
» YOR SALE—One Sutton Steele Stoner (Model S-20-30) for 
)cmoving stones from dried beans. Used very little, Like new. 
Winebrenner Co., Inc., Hanover, Pa, 
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FOR SALE—Boiler. Clayton 10 h.p. Boiler and Oil Burner, 
complete; used six months only; available for immediate deliv- 
ery from New York warehouse; price only $700 f.o.b. truck; 
subject prior sale. Adv. 4991, The Canning Trade. 


FOR SALE—Standard-Knapp Can Labelers. Two used Can 
Labelers; one to handle labels up to 12” long by 6” wide, and 
one with attachments for #1, 2 and 3 cans and labels; excellent 
condition; prices less than half of new price. Adv. 4992, The 
Canning Trade. 


FOR SALE—Brand new Capem 4-head Screw Capper, attach- 
ments for 63 mm also pint and quart salad dressing, capacity 
120 bpm, immediate delivery, available less than list price; also 
one used Capem 4-head Capper, less than half of new; one 
World Straightaway Labeler with attachments for front and 
back labels for half-pints, pints, fifths and quarts, capacity 100 
bpm with 60 cycle AC motor and Reeves variable speed drive. 
All equipment must be moved, inspection invited. Adv. 4993, 
The Canning Trade. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


Wanted—1 Model E belt driven Chisholm-Ryder Bean Snipper 
in good condition. Lord Mott Co., Baltimore 31, Md. 


WANTED—One No. 33-S All Steel Clipper Pea Cleaner with 
Variable Air Regulator without motor; One Lewis Quality 
Grader & Washer without motor, must have 3/32” spacing on 
reels and be triple-reel design. Machines must be in good con- 
dition. Delta Canning Co., Inc., Raymondville, Tex. 


WANTED — One Model B Chisholm Ryder Bean Snipper. 
Must be in good condition. Adv. 4995, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Food Salesman thoroughly experi- 
enced in all phases of food industry seeks connection with brok- 
erage concern. Adv. 4988, The Canning Trade. 


HELP WANTED 


~ WANTED—Canned Food salesman by large eastern packer. 
This is an excellent opportunity for an experienced man. Must 
be willing to travel. Younger man preferred. Write in detail 
to Adv. 4994, The Canning Trade. 
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FOR SALE—SEED 


FOR SALE—6,000 Ibs. Giant Stringless Green Bean Seed, 
1948 crop. Ozark Packing Co., Ozark, Ark. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


Prepare For Harvest Now! 
Take no chances 
USE THE BEST 


prices submitted upon request 


RIVERSIDE MANUFACTURING CO. 
MURFREESBORO NORTH CAROLINA 


A Better Product at Lower Cost 


@ Make Chili Sauce stock from 
whole unpeeled tomatoes. Reduce 
labor cost. Eliminate waste 

of pectin, flavoring essences, 

and finer coloring elements. 
Secure greater yield. Geta 

fine full-bodied product free 

of hard portions and peel. 


Production 


F.H. COMPANY 


229-235 EAST SOUTH STREET, INDIANAPOLIS 4, INDIANA 


ARE You SURE 
ABOUT YOUR SALT? 


@ Are you using the right 
grade, the right grain, the 
right amount of salt? 
Does it meet your needs 
100%? If you're not sure, 
we'll gladly give you the 


answers based on your in- 
dividual requirements. 
Absolutely no obligation, 
of course. Simply write 
the Director, Technical 
Service Dept. DY-9. 


DIVISION GENERAL FOODS CORPORATION 
ST. CLAIR, MICHIGAN 


DIAMOND CRYSTAL SAL 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


THE BOSS’ PRIVILEGE 


The president of a large corporation had occasion 
one day to reprimand an employee for his inefficiency, 
whereupon the inefficient young man began finding 
fault with the way in which the president was man- 
aging affairs. The head of the corporation turned 
angrily toward the speaker. 

“Are you the president of this corporation?’ he 
demanded. 

“No, sir; of course not,” answered the employee. 

“Well, then,” thundered the president, “don’t talk 
like a fool.” 


The doctor was awakened in the small hours of the 
morning by a resident who lived some distance from 
the center of the town, and asked to make a call. They 
got into the doctor’s car and drove furiously to the 
man’s home. Upon their arrival there the caller 
alighted and said: “How much is your fee, doctor?” 

“Three dollars,” said the doctor in surprise. 

Counting out the money the man said, “Here you 
are, doc, that darned thief of a garage man wanted 
five dollars to drive me home.” 


“Should a man propose to a girl on his knees?” 
“Either that or she should get off.” 


A southern Negro, upon receiving his draft ques- 
tionnaire, struggled desperately with the long list of 
questions. He looked it over for a long time, scratch- 
ing his head and sweating profusely. Finally he gave 
up in despair and returning the blank questionnaire 
to the draft board, made this notation on the last page: 
“T’se reddy when you is.” 


A pessimist is a man who looks at he world through 
morose colored glasses. 


He who can take advice is sometimes superior to him 
who can give it. 


Visitor: “How did your horse happen to win the 
race?” 

Jockey: “Well, I just kept whispering in his ear, 
‘Roses are red, violets are blue—horses that lose are 
made into glue’.” 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mirs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cop Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. ne Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cone. Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 


CAPPING MACHINES, Soldering. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp. Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. es Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 


Berlin Chapman Company, Berlin, Wis. 

Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. —. Hoopeston, IIl. 

La Porte Mat & Mfg. Co., Porte, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS, Hydraulic. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKERS, Continuous, Agitating. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
‘A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS. 


F, Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp. Aoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman company. Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Mchy. & Chem. Hoopeston, III. 

A. K. Robins & Co., Inc., timore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cop, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company. Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. 


Pa. 


Pa. 


Consult the advertisements for details 


SEWAGE DISPOSAL SYSTEMS. 


SIEVES AND SCREENS. 
Berlin Chapman Compan , Berlin, Wis. 
Chisholm-Ryder Co., Henin Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Rochester, N. Y, 


Edward Renneburg & Son, Baltimore, Md. 
SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 


chy. & Chem. Corp., Hoopeston, Ili 


A. K. Robins & Co., ‘Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, II. 
F. H. Langsenkamp Co,, Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indiana: lis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. 
Corp... Hoopeston, nl. 
K. Robins ti b> 
United Co., Westminster, Md. eo 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Berlin Chapman Company, Berlin, Wi 

Fond Niagara Falls, » 
‘00! chy. em. .. Hoopeston, Ill. 

A. K. Robins & Co., Md. 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 


Morral Brothers, Inc., Morral, Ohio. 
United Co., Westminster, M 


CORN COOKER-FILLERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Comrany, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
Morral Bros., Morral, Ohio 
A. k. Robins & Co., Inc., Baltimore, Md. 
Umted Co., Westminster, Md. 
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WHERE TO BUY 


CORN WASHERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ry‘er Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, JIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Vestminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 


FRUIT CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Cores Hoopeston, Iil. 

A. K. Robins & Co., Inc., timore, Md. 

United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ~~ Hoopeston, [ll 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore. Md. 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp.» Hoopeston, 
A. K. Robins & Co., Inc., timore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp. Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md. 


HARVESTERS 
H. D. Hume Co., Mendota, IIl. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. -— Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co, Niagara Falls, N. Y. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md. 


SCALDERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, IIl. 
A. K. Robins & Co., Inc., timore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ~~ Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. > Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ~~ Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 
David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York Ci 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


HARVESTING EQUIPMENT 


Food Mchy. & Chem. Corp., Hoopeston, III. 
H. D. Hume Co., Mendota, Ill. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ohio 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., Brooklyn—Peoria—San Jose. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O. 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York Ci 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
National Starch Products Co., New York, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 

Northrup, | & Co., Minneapolis, Minn. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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MANUFACTURERS OF 


CANNERS 


| with Keg or Veneer top hoop and Galvanized ? 
» Metal or Wood Veneer bottom hoop are the Aluminum and Blue Enameled 
best quality we have made in our 54 years of 


PAILS and PANS 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 
PLASTEX HAMPER 
SOLUTION to help control 
flat sour bacteria in toma- 
toes and to lengthen the 
useful life of hampers. 


Write for Full Information 


5/8 Tomato Field Basket 


Planters Manufacturing Company, Inc. No. 16 PAILS 
Portsmouth Virginia 


ARTISTIC N@ No. 14 PANS 


[ABELS IN STOCK 


for 
IMMEDIATE SHIPMENT 


Manufacturers 
of 
Food Processing Machinery 


INCORPORATED 
713 - 729 EAST LOMBARD STREET 
BALTIMORE 2, MD. 


ALTIMORE.MD. 
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© 80 million Americans own $48 billion of 
U. S. Savings Bonds. 


@ 20,000 of the nation’s 38,000 firms 
employing 100 or more persons are oper- 
ating Payroll Savings Plans. 


@ 7,500,000 workers are buying an indi- 
vidual average of $20 of Bonds per month. 


@ For the year 1948, sales of Series E Bonds 
exceeded redemptions by $495,148,000. 
The net figure for all Series after redemp- 
tions and maturities was $2,151,140,000. 


What does all this mean to you? Well, 
it means first of all that your Treasury 
Department is successful in its program 
of increasing the nation’s economic 
security by spreading the national debt. 
Secondly it means that most of the nation’s 
business leaders recognize the value of 
the Payroll Savings Plan sufficiently to 
promote it within their companies. 


For example... 


To give you some idea of the Plan’s 
growing popularity: 86,384 employees of 
a prominent electricai manufacturing com- 

any were investing in Bonds at the rate 
of $30,005,270 as of the end of 1948. This 
is a gain of nearly 100% over 1947, when 
45,000 employees participated in that com- 
pany. The treasurer of a well-known shoe 
company reported that, of h?- concern’s 
19,060 employees, 9,240 were in the Plan 
and had invested $146,807.32 in Bonds 
via deductions during the preceding month. 


Why promote it? 
We all know how buying Bonds builds 


an individual’s future security. But there 
are company bencSts too! Nation-wide 
experience shows that Payroll Savings 
increases each participating employee’s 
peace of mind—makes him a more con- 
tented, more productive worker. It re- 
duces absenteeism, lowers accident rates, 
increases output, and improves employee- 
employer relations. 


It’s easy to boost participation 


I. See that a top management man spon- 
sors the Plan. 


2. Secure the help of the employee 
organizations in promoting it. 


3. Adequately use posters and leaflets 

and run stories and editorials in company 
ublications to inform employees of the 
lan’s benefits to them. 


4. Make a person-to-person canvass, 
once a year, to sign up participants. 


These first four steps should win you 
40-60% participation. Normal employee 
turnover necessitates one more step: 


5. Urge each new employee, at the time 
he is hired, to sign up. 


Nation-wide experience indicates that 
50% of your agg ee can be persuaded 
to join—without high-pressure selling. 
All the help you need is available from 

our State Dinesten, U. S. Treasury 
Savings Bond Division. 


The Treasury Department acknowledges with appreciation the publication of this message by 


THE CANNING TRADE 


This is an official U. S. Treasury advertisement prepared under the auspices of 


the Treasury Department and the Advertising Council. 
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